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Charts for 1930 show- 

ing the comparative 

range in prices, during 
each of the past five years and 
the five year average, of Bran, 
Middlings, Linseed Meal, Corn, 
Oats, Gluten Feed and Cotton- 
seed Meal are included as a 
special feature of this issue. 
They may be found in the 
middle of the book printed in 
seven colors on heavy ledger 
paper, perforated so that the 
charts can easily be removed 
and posted above your desk or 
on your bulletin board. Addi- 
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tional charts, as long as the Zr VAT 
limited supply lasts, may be 
purchased at $1.00 each. 
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WISCONSIN CHICK STARTER MAsH 


Makes Chicks and Business Grow 


Baby chicks by the thousands 


are hatching out these days in 
every community. The 1930 
hatch will be by far the largest 
on record. This is good news 
for every feed dealer. It means 
increased sales of chick feeds 
this spring, growing feeds dur- 
ing the summer and laying 
mash this fall. 


Wisconsin Chick Starter Mash 


insures success with little 


chicks. It builds up their 
strength and vitality, wards off 
disease, and supplies the body 
with just the elements it needs 
to make the most rapid 
growth. 


It will do more than grow 
chicks. It will make your 
BUSINESS grow too. It is a 
good starter for your season's 
poultry feed sales. It will hold 
the trade it starts. 


MADE BY THE MILLERS OF THE WISCONSIN LINE 


NorTHERN Co. 
WAUSAU, WISCONSIN 


1O0LBS. 


Wer 
N — 
~ NORTHERN MILLING 
WAUSAU, WIS. 


NORTHERN MILLING 


wauSau, wis. 


Feeds for Poultry Profits 


ba 
100 LBs. 100 LBS. 
100 LBs. 100 LBS. 
THE THE 
NORTHERN MILLING NORTHERN MILLING 
WAUSAU, WIS. —_ wausau, wis 
The Poultry 


Molasses Feeds Made Right 


You can profit by the steady, increasing de- 
mand for molasses feeds with a heavy, uniform, 
high quality product by using this proved ma- 


chine, the 
STRONG-SCOTT 
Unit Molasses Feed Mixer 


It gives you absolutely accurate proportions. The 
ground feeds are fed with the dependable Driver Feeder, 
a part of the unit. The molasses regulator forces an 
accurately uniform, steady stream into the mixer at all 


Molasses Regulator 


times, and is operated with 
a speed in direct ratio to 
speed of feeder. Manifold 
divides large stream into 
four small jets for better 
mixing. 


No Pumps, Valves 
Meters or Gauges 


Supply tank has heating ele- 
ment to soften stiff molasses 
and insure proper flow in cold 
weather. The agitator-mixer 
DRIVES the molasses into the 
feed, giving a smooth product 
free from molasses balls. 


Write for additional infor-~— 
mation and prices. 


W. C. Stephan, Representative 


EAU CLAIRE, WISCONSIN 


Everything Jor Every Mill and Elevator 


The Strong-Scott Mfg Co. 


3 Great Falls Mont. 
In Canada: The Strong-Scott Mfg.Co. Ltd. Winnipeg 


Minneapolis Minn. 
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“HOW CLOSE DOES IT Eas 


Fos-ror-Ue 


COME 


That question is asked many times every day by 
Millers and Feed Manufacturers. The reason is 
given here. 

It is a fact that 992 Millers and Feed Manufac- 
turers have adopted FOS-FOR-US as the basic 


material for mineralizing feeds and mashes. 


It is a fact that these men are constantly being 


solicited to change to some other mineral. It 
is a fact that they meet those solicitations by 
asking one question—“How closely does your 
mineral approach FOS-FOR-US quality ? “ 


FOS-FOR-US has been described by one great 


state experiment station in these words: 


FOS-FOR-US, “in addition to its high calcium per- 


centage has a favorable amount of phosphorus in will show you the reasons why nearly 1000 


Millers and Feed Manufacturers have found it 
highly profitable to adopt FOS-FOR-US, with its 
uniform purity, as their standard mineral. Write 


for the “Miller's Brief.” If you respect convinc- 


the correct proportion for present mineral re- 
quirements. It is registered and guaranteed as 


to its chemical formula, and is very uniform.” 


(Copies of bulletin will be sent on request.) 


The facts we will will- ing facts, you will respect 


ingly and gladly put in FoSs- -“FOR- US the sound evidence in 


your hands are sincere the “Miller's Brief.” Send 


for it, today—NOW. 
GRICULTURAL (ORPORATION 


MANUFACTURERS OF GRADE 


and conclusive. They 


INTERNATIONAL AGRICULTURAL CORPORATION 
61 Broadway, Dept. 18 New York City 


Millers of the Nation have read this 
Brief. Send for your copy today. 
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(NO HEADING NEEDED) 


|. OUR KNOWLEDGE (OR PERHAPS LACK 

fo: IT) NO ONE HAS EVER INVENTED A 
PERMANENT IMPROVEMENT FOR THE ES- 
TABLISHING OF VALUES THAT BEATS THE 
SWING OF THE PENDELUM OF OLD MAN 
SUPPLY AND DEMAND. 


HOWEVER WE ARE STILL ABLE TO SUPPLY 
THE DEMAND FOR RKD WONDER FEEDS. 
IF YOU WANT A CAR SHIPPED “YESTERDAY”, 
TRY US. | 


ARCADY FARMS MILLING Co. 
223 W. JACKSON BLVD. 
Cuicaco, 
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Record Breaking Convention Held 
By Eastern Federation 


More Than 300 Dealers Present at Big Binghamton Conclave 
Members Relate Trade Experiences, Discuss Mutual Welfare 


HERE is plenty of business for 

the feed merchant’ who uses the 

right methods of advertising and 
merchandising, it was decided at the 
largest and most enthusiastic meeting 
of the Eastern Federation of Feed Mer- 
chants, held at Binghamton, N. Y., Feb- 
ruary 20 and 21. 

With more than 300 crowding the spa- 
cious convention rooms, optimistic en- 
thusiasm kept the two day convention at 
high pitch. It was a business confer- 
ence which aimed to develop a definite 
program of trade expansion. 

Delegates Arrive Early 

The delegates began to arrive early in 
the evening of February 19 and _ the 
lobby of the Hotel Arlington, where 
headquarters were maintained, was the 
scene of many private conferences. 
Meanwhile the directors and officers of 
the federation were holding an impor- 
tant business session at which the final 
details of the convention were com- 
pleted and the future policies of the or- 
ganization shaped. 

Because the opening business sessions 
have usually attracted a small attend- 
ance it was decided to hold this year’s 
in the newly decorated art room at the 
Hotel Arlington. The room, which has 
a seating capacity for only 200, was 
crowded when President Fred M. Mc- 
Intyre, Potsdam, N. Y., called the meet- 
ing to order and within a few minutes 
all available standing room was taken. 
As the delegates continued to arrive, 
it was announced that following meet- 
ings would be held in the large Spanish 
ballroom. 

Federation Officials Report 

After a brief address of welcome, 
President McIntyre outlined the pur- 
pose of the meeting and called on the 
members to get behind the officers in 
planning the trade expansion program. 

“We have never had so large or so 
enthusiastic an opening meeting as long 
as I have been attending conventions,” 
he said. “I know we shall make trade 
history during the two days that we 
shall confer here together.” 


Secretary W. A. Stannard, Albany, 
N. Y., gave a brief report of the fed- 
eration activities which is printed else- 
where in this issue of The Feed Bag. 

Two Committees Appointed 

Two committees were appointed to act 
during the convention. A committee on 
resolutions consisted of Melvin R. Hor- 
ton, Peekskill, 
Middleburg, N. Y., and J. A. Trinley, 
Linfield, Pa. The other committee, 
which was asked to consider all pro- 
posals for a site for the summer con- 
vention included A. W. Roy, Branch- 
ville, N. Y., Leroy E. Thorpe, Carbon- 
dale, Pa., and Harry B. Curtis, Mount 
Upton, N. Y. 

A. J. Thompson, Wycombe, Pa., 
president of the Southeastern Pennsyl- 
vania Feed Merchants association, re- 
ported that a uniform system of credit 
had been worked out and would be pre- 
sented to the Pennsylvania members at 
a meeting in March with all probabil- 
ities that it would be adopted. Nearly 
100 feed merchants make up the mem- 
bership of this energetic organization. 

Young Endorses “Cash Basis” 

Frank Young, Alden, N. Y., speak- 
ing for the Mutual Millers & Feed Deal- 
ers association, of which he is presi- 
dent, said that there was more interest 
in the association now than for several 
years. Many of the members had 
adopted a cash basis. 

Mr. Young is operating his own busi- 
ness on a strictly cash basis and as- 
sured the other dealers that he would 
not change. 

“We have increased our business 
more than 10 per cent during the past 
year on the cash plan. Our customers 
like it better and we know every night 
just where.we stand.” 

Reeve Harden, Hamburg, N. J., new- 
ly elected president of the New Jersey 
Feed Dealers association, outlined the 
objects of that organization and par- 
ticularly stressed the friendly relation- 
ships existing between the feed mer- 
chants and the state agricultural depart- 
ments. 
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William I. Roe, Watertown, N. Y., 
secretary of the Northern New York 
Feed Merchants association, told how 
by monthly meetings the, dealers of Jef- 
ferson and Lewis counties had stopped 
unfavorable competitive methods. 

“I believe most of our competitive 
troubles come from misunderstandings 
or from lack of knowledge of one an- 
other’s business,’ he said. “When we 
sit around a table together every month 
it is easy to smooth out small differ- 
ences that might otherwise grow to be 
serious problems.” 


Steenbergh Discusses Problems 


Our own poor business methods and 
the unsatisfactory prices obtained for 
our ultimate products were named as the 
more important problems affecting the 
feed .industry at the present time by 
David K. Steenbergh, managing editor 
of The Feed Bag, Milwaukee. 

He listed big book accounts, scat- 
tered buying, price cutting and free 
services, such as deliveries, among the 
feed industry’s poor business methods. 
With respect to scattered buying, he 
urged that dealers concentrate on one 
or two brands of good quality feed 
rather than five or six. Such concen- 
tration would increase the dealer’s buy- 
ing prestige, add to the strength of his 
merchandising, reduce his inventory and 
increase his profits. 

Adoption of a code of ethics or set 
of trade practice rules as one step 
toward eliminating poor business meth- 
ods, was urged by Mr. Steenbergh. He 
pointed out that the Southern Mixed 
Feed Manufacturers association, the 
Millers National federation and the Cen- 
tral Retail’ Feed association were work- 
ing on trade practice rules and sug- 
gested that the Eastern Federation be- 
gin a similar project. 

“By unsatisfactory prices for our ul- 
timate products,’ Mr. Steenbergh said, 
“IT mean the low prices received for 
fluid milk and butter fat by the farmers 
who buy our feed. The reason for 
these prices, as everyone knows, is the 
fact that there is a surplus of 45,000,000 
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pounds of butter in the country at the 


present time. Too many people, 
farmers included, are buying oleo and 
every feed dealer should consider it a 
personal problem to do everything he 
possibly can to promote increased con- 
sumption of milk, butter, cheese and 
eggs.” 

At the conclusion of his talk several 
merchants told how they were helping 
to promote the use of butter. One feed 
man had been supplying good dairy but- 
ter to his customers at a small profit 
and others were using their letter and 
bill heads to call attention to the need 
for using more dairy products. 

What was planned as a small lunch- 
eon conference for about 50 members 


of any feed is in di 


proportion to the results 
it produces. The feeder 
doesn’t buy feed for fla- 


vor or color, but 
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OPULARITY 


money it makes for him. 

Ask anyone who is using 
International Hog, Dairy, 
Cattle or Poultry Feeds 
what he thinks of them 

and you will know why 
the International line 
makes money for both 

feeders and dealers. 


was turned into a general party when 
more than double that number sought 
admission. President McIntyre, who 
was the genial host, announced that 
the “more the merrier” and arranged 
for the overflow in the main dining 
room. They returned to the special 
room for the speaking. 

E. B. Dunbar, Little Valley, N. Y., 
told of the experiment of the James H. 
Gray Milling Co., in buying pure bred 
bulls for use by their regular custom- 
ers. 

“We planned this to promote better 
dairying in our section and to aid our 
customers to develop their own high 
producing cattle,” he announced. “It 
has, however, become one of the finest 


rect 


for the 


FEEDS 


Manufactured by 
INTERNATIONAL 


SUGAR FEED COMPANY 


MINNEAPOLIS MEMPHIS 


BALANCED FEEDS FOR ALL 


FARM LIVESTOCK 
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advertising plans we have tried.” 

Charles M. Struven, Baltimore, Md., 
gave a brief talk on the value of work- 
ing together through trade associations. 

Judge Roscoe C. Harper, Sherburne, 
N. Y., who was scheduled to speak at 
the afternoon meeting, was given a 
warm reception. He praised the deal- 
ers for their desire to gain informa- 
tion that would help the farmers, illus- 


trating his brief talk with humorous 
stories that tickled even the sedate 
members. 


Horton Explains Business Slogans 

Melvin R. Horton was the first speak- 
er at the afternoon session, discussing 
the subject, “Does a Business Slogan 
Pay?” Mr. Horton is president of the 
firm of C. S. Horton’s Sons, Peeks- 
kill, N. Y., using the slogan “Started 
in 1871 and Still Going”. With a pe- 
culiar style of advertising and a per- 
sistent mail campaign the business had 
not only kept going, but steadily grow- 
ing. 

Mr. Horton traced the use of slogans 
in social, religious, political and business 
organizations down through the pages 
of history from the days of ancient 
Egypt to the present. <A slogan is of 
no use unless it actually means some- 
thing, he said. It should be the soul 
of the firm. 

“To endure our business must be like 
the old Sphinx which the guides say 
will stand forever because it is built 
of good material, is well made and 
stands on a sure foundation.” 

He urged the feed) men to adopt slo- 
gans for their own business and sug- 
gested that the federation might well 
have a slogan which could be used by 
all members.” 

Editor’s Note: The Feed Bag story of the East- 
ern Federation convention is continued with 


Judge Harper’s address beginning on the next 
page. 


JOHN G. HAINES, who for 45 years 
was a successful feed merchant in Mal- 
vern, Pa., died at the Pennsylvania hos- 
pital, Philadelphia, February 14. He 
was 82 years old. Mr. Haines was the 
founder of the firm Thomas & Haines, 
which he successfully managed. The 
business was taken over by Fisher & 
Nolan when he retired. 


RALSTON-PURINA CO. has begun 
work on an addition to its Buffalo mill, 
which will increase its elevator capacity 
to 1,000,000 bushels. The structure is 
expected to be completed by May 1. 
Cost will be $135,000. 


E. G. HADDEN, Milwaukee, Wis., 
a veteran of the pit, has made a connec- 
tion with C. J. Steinbrechter, Milwau- 
kee, to solicit business for him. Mr. 
Hadden has been a member of the Mil- 
waukee Chamber of Conimerce for the 
past six years and is now going actively 
into the commission business, specializ- 
ing in orders for future delivery. 


DUNCAN & BUTLER, Wyoming, 
Ill., have opened a new feed and seed 
store. 


\ 

\ 
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Judge Harper Pans Farm Board Plan 
At Federation Meeting 


Draws Loud Applause from Large Crowd of Convention Delegates 


Calls Government’s Interference Pure 


‘4 S the Eastern Farmer a Sucker?” 
was the subject of a mighty in- 
teresting talk by Judge Roscoe 

C. Harper, a Sherburne, N. Y., farmer. 

Explaining that while he had prac- 
ticed law, served on the United States 
shipping board, and engaged in many 
business activities, he had been discon- 
tented until he returned to the soil as a 
farmer because he had started that way 
as a boy and young man in St. Law- 
rence county. 

Progress in Dairying 

He traced how the old idea of the 
farmers that a “cow was just a cow” 
had been overcome. Three thousand 
pound cows have given way to high 
producers. Better feed, proper feeding 
methods, better barns have all con- 
tributed to improve dairying. 

“In 1929 the milk organizations urged 
us farmers to produce more milk for 
fear of losing the New York milk shed,” 
he said. 
milk and they want us to cut down pro- 
duction. Unfortunately, when I tell my 
cows not to give us much milk they 
can’t understand me. The result is that 
my Jersey cows that were worth $300 
a few months ago are now worth only 
$175. 

Dairy Problem Solution 

“If we do not cut down production, 
if we do not get rid of our poor pro- 
ducers and if we foolishly feed 16 per 
cent rations to stop high production, we 
do more,\than cut down production. We 
will let our hired men go. Then we 
have added to the already serious, prob- 
lem of unemployment. I tell you men, 
before any advice of this sort is given 
every angle of the situation must be 
carefully considered. 

“You have worried about a_ surplus 
of 45,000,000 pounds of butter. Do you 
realize that it would easily be handled 
if each person in the United States 
would eat only an extra half-pound. 

Charges Price Fixing 

“The politicians created the federal 
farm board. Through charity, they 
prepared to guide the farmers through 
dangerous channels to the tune of 
$500,000,000,000. 

“How many farmers in the East raise 
wheat? Not many. The eastern far- 
mers are consumers. The National 
Grain Stabilization Corp. agreed to loan 
money to prop up the price of wheat. 
Why don’t they tell facts and call it 
what it is—price fixing? 

“The citrus growers need help so they 
will secure the loan of some money to 
stabilize prices. That is price fixing. 
How much, citrus fruit is grown in the 
eastern states? Plenty of us farmers 
here are lemons, but we don’t grow 


“Now we have a surplus of: 


and Price Fixing 


A Group of the Leaders at the Eastern Federation Convention 


citrus fruit—we buy it. 

“The grape growers hear about these 
loans and they want help in fixing the 
prices—upwards, of course. How many 
grapes are grown in the East? A few 
in western New York and a few down 
the Hudson valley, but the total is in- 
finitely small. We in the East are buy- 
ers of grapes. 

Eastern Farmers’ Position 

“The eastern farmer is primarily a 
producer of cows and dairy products. 
Perhaps we will get some of these price 
fixers to help us fix the price of butter 
—maybe. When the price of wheat or 
grapes or oranges is increased through 
stabilization the price to the eastern 
farmer is increased. And don’t forget 
that it is those same eastern states that 
provide the largest part of the money 
that is loaned to fix prices in other sec- 
tions of the country. 

“And the tariff. I hear they are 
going to raise the tariff on iron and 
beet sugar. Do we get much iron on 
the eastern farms? Well, perhaps the 
discarded farm implements that we have 
no more use for. Do we ratse beet 
sugar here? Not enough to sweeten the 
coffee used in New York state on a 
single morning. Yet, who buys the 
sugar and the iron goods on which tariff 
will cause increased prices? Why, the 
eastern farmer, of course. I won't rest 
easy until congress adjourns. 

“T have not, heard the eastern farmers 
asking for government relief. Why 
should the government take their tax 
money to subsidize any business? 

Many Successful Farmers 

“If you dealers have had a couple of 
bad years and you go to the govern- 
ment for a loan, will you get it? (Laugh- 
ter) Try it. I am, all fed up on this 
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political sop. There are plenty of suc- 
cessful farmers. There will always be 
plenty who are unsuccessful. It is a 
matter of men and_ personalities—not 


farm relief—that makes the difference. 
If he looks after his business, watches 
his crops, has profitable cows and 
doesn't let too many others tell him 
how to run his business, he will be 
successful. 


“And remember this, the law of sup- 
ply and demand cannot be transgressed. 
The federal farm board will learn that 
sooner or later, to its sorrow.” 

At the conclusion of his talk the audi- 
ence rose to its feet and gave Judge 
Harper a. deafening ovation. 

Seed Inspection Explained 

Dr. M. T. Munn, director of research 
in the seed laboratory, Geneva, N. Y., 
gave an interesting talk on the work 
of the station and the seed law and 
seed inspection iv New York state. 

He urged the dealers to handle only 
seeds which they know are suitable for 
climatic and soil conditions and to be 
qualified ta advise their customers about 
planting. 

Many questions regarding seed oats 
were asked by the members and will 
be answered in the April issue of The 
Feed Bag in a complete report of Dr. 
Munn’s talk. 

Barndt “Makes Good” at Banquet 

The Spanish ballroom was taxed to 
its capacity to accommodate the mem- 
bers who attended the banquet in the 
evening. The directors, officers and 
guest speakers sat at a guest table which 
extended the entire width of the room. 
Harry C. Elwood, Buffalo, was master 
of ceremonies. While, the banquet was 
being served an orchestra, a song leader 

(Continued on Page Thirty-nine) 
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6G F I could see ahead for five years 

and could determine exactly 

what is going to happen I would 
know just how to handle my grain busi- 
ness and could possibly afford to take 
some chances but as it is I prefer to 
keep my house in perfect order.’”’ This 
is the remark recently made by one of 
the most prominent feed dealers in the 
New England territory during a recent 
conversation. 

The point under discussion was the 
credit situation which, without a doubt, 
is the most important and the most sig- 
nificant question before the retail mer- 
chant today. The dealer had _ just 
pointed out that if the big chain groups 
were to go on a strictly cash basis and 
the independent dealers stayed on a 
credit basis, the independent would 
doubtless gain something in volume at 
the expense of the chain but that in a 
short time the chain store would get the 
lion’s share of the cash business while 
the independent would eventually find 
himself involved to a point where only 
drastic action and probably not even 
that would save him from destruction. 

Cash System Is Best 

The writer does not offer the conclu- 
sions of this dealer as his own. He is 
merely confirming them. There is, obvi- 
ously, so much truth in them that any 
feed dealer can well afford to do some 
serious thinking in the same direction 


and can very wisely start to put his 


own house in order. 

Too many grain dealers still feel that 
they are compelled to do a credit busi- 
ness and that a departure from this sys- 
tem is bound to be disastrous. This 
view is not borne out by the facts which 
have developed during the last two or 
three years. Within that time a con- 
siderable and a growing number of 
dealers have made the break from credit 
to cash. The writer has talked or cor- 
responded with most of them and all 
reported that a cash basis had helped 
them. At least half a dozen of the men 
with whom the New England Grain 
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Credit System 
Kalls Profit 
Ties Up Capital, 
Sell for Cash 


By Lynne P. Townsend 


Secretary, New England Retail Grain Dealers Association 


Dealers association is in closest touch 
report that within a few months after 
going on a cash basis they experienced 
an actual increase in the volume of 
business. .In two of these instances the 
increase was of surprising volume. 

From close observation there is every 
reason to expect that increased business 
will result in practically every case and 
will absolutely occur in every case where 
the merchant devotes the time previous- 
ly occupied, in bookkeeping, billing and 
in collection calls to the development of 
new trade and to the better care of the 
trade already in hand. To this may be 
added the release in time and physical 
energy and the release from mental 
worry and distraction which credit in- 
evitably involves. If the average dealer 
under average circumstances were to 
ask the New England Retail Grain Deal- 
ers association point blank for advice as 
to quitting the credit system for cash 
we would without hesitaticn advise him 
to go on a cash basis and put his house 
in order. This advice is based on a con- 
tinuous study of this problem; a study 
which more and more reveals the funda- 
mental soundness of the cash system. 

No Need for Slow Pay 

Credit must be analyzed. What is it, 
how and what is there that can make it 
necessary? Suppose you, Mr. Dealer, are 
doing a credit business. In_ its‘ best 
phase your customer must pay you 
every 30 days. If you are liberal you 
may extend the time of payment to 60 
days while only the most extreme cir- 
cumstances will permit you to give any 
man as much as 90 days in which to pay 
his bills. Assume that your customer 
is a regular one that you have had his 
business for a long time and that you 
intend to keep it in the future. The net 
result is that he is always 30, sometimes 
60 and occasionally 90 days behind you. 
If he catches up once, he can just as 
well pay cash. 

Within any given twelve months he 
must pay for one year’s supply of feed. 
Why not have him pay as he gets it, 
instead of dragging along behind for a 
month or more? It is a proposition eas- 
ily explainable to your customer, and 
one for which you need not feel apolo- 
getic. Any customer worthy of credit 
can soon arrange to pay on the dot as 
well as a month later and after he starts 
to do it he will like the system. 

There are plenty of problems facing 
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the grain dealer. Many of them are 
most perplexing and in their proper so- 
lution lies the dealer’s only hope of suc- 
cess. The dealer ought in all good 
conscience, have his time and his capi- 
tal at his immediate disposal in order 
to meet these problems as they come up 
and to take advantage of every favor- 
able opportunity that comes his way. 
The cash basis of doing business will 
release a tremendous amount of capi- 
tal and time which can most profitably 
be devoted otherwise to the business 
and more and more of our dealers are 
coming to! see it, and as the dealer said, 
“I like the expression ‘The House in 
Order’ and it’s my motto henceforth.” 
Well, why not? 


FRANK J. WEINGARTNER, 68, 
died recently in his home at North To- 
nawanda, N. Y., where he had conducted 
a retail feed store for many years. He 
had been in poor health since last April 
when an operation was performed in the 
hope of improving his condition. His 
wife and a son survive. 


BILL BROTHERS feed mill, Or- 
leans, N. Y., was destroyed by fire dur- 
ing the past month with a loss of more 
than $12,000. Firemen irem a nearby 
village arrived too late to save the struc- 
ture. 


JOHN DORSEY has sold the Og- 
densburg, N. Y., Milling Co. plant to 
the Lawrence County Utilities Co., 
which it is reported, wil! utilize the 
property in its power development. 


EDGAR H. SWARTOUT, 75, owner 
of a feed mill at Cape Vincent, N. Y., 
for the past 25 years, died at his home 
recently. He had been ill for three 
months. His son, Claude, who has been 
associated with him in operating the 
business, and three brothers survive. 


LEON LEWIS has sold his feed mill 
at Jeddo, N. Y., to the James O. Rig- 
nel Co., Lockport and Medina, N. Y. 
The new owners plan extensive altera- 
tions and improvements. 


SPENCER KELLOGG & SONS, 
INC., Buffalo, manufacturers of linseed 
oil meal, are planning the erection of a 
branch plant at Bridgeburg, Ont., to 
serve the Canadian trade. , 
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Loyalty Larro 
Builds Volume 


ARRO Dealers sell with confidence. Each year they convert 
many new buyers into steady, loyal customers. They sell 
Larro feeds with the confidence that comes from knowing 
that the volume they build and the new customers they get 
will be lasting. 


The confidence of Larro Dealers and the loyalty of their 
feeders springs from the farms where Larro feeds do their 
work. The unvarying quality of Larro and the uniformly high 
profit over feed cost that feeders make mean steady sales and 
steady profits to dealers. 


The J. O. Reed Estate,—Phillipsburg, Pa. (picture below) has 
been selling Larro for seventeen years. Year after year new 
feeders have become loyal Larro customers. Volume has 
grown steadily, and with it the confidence that comes from 
dealing with satisfied customers. 


The J. O. Reed Estate exemplifies the manner in which Larro 
feeds, sold through exclusive dealers have built profitable. 
sales volume for so many dealers. 


Fill in the coupon below and let us tell you more about the 
Larro franchise. 


FEEDS THAT DO NOT VARY 
FOR POULTRY—HOGS—DAIRY 


Larro Family Flour 


ED'S GRIST 


THE LARROWE MILLING CO., Detroit, 
Box 68, North End Station 


Please tell me more about how Larro will i my vol : 

| Street_ 
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CHARLES A. TUPPER, who for 
the past 12 years has been cashier of 
the F. W. Potter Milling Co., Church- 
ville, N. Y., has just been elected cash- 
ier of the Bank of Churchville. 


POWER CO. BUYS MILLS 

Two of the largest mills in Northern 
New York were sold recently to one 
of the subsidiaries of the Niagara-Hud- 
son Power Co. for water rights. The 
mills are those of Bill, Bell & Co., and 
the Maple City Milling Co., both of 
Ogdensburg, N. Y. 

It is planned to continue both plants 
in operation under present management 
as the power development will take 
place separately and will not interfere 
with flour and feed production. 
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Carefully Sifted for Feed Dealer Consumption 


Success is most easily won by those 
who keep their mouths shut and their 


minds open. 


HENS AREN’T PARTICULAR 

Feed Dealer: “If you want eggs to 
keep well they must be laid in a cool 
place.” 

Farmer: “Well, well, 
a hen thinking of that.” 


can you fancy 


The 


Haines Feed 


(Patented) 


ALL STANDARD 
Haines Feed Mixers 
are built with the 


receiving hopper | 6 
inches above the 
level of the operat- 
ing floor. 


When preferred, 
Haines Mixers can 
be furnished with 
the top of the re- 
ceiving hopper de- 
signed to rest at 
floor level as illus- 
trated. 


Send for Bulletin 20-F 


THE GRAIN MACHINERY 


MARION-GOHIO 


Manufactured and sold in Canada by 


Kipp-Kelly Limited, 68 Higgins Avenue, Winnipeg 
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“When I get big I’m gonna raise 
whiskers and then I won't hafta wash 
my face,” says Willie, the feed dealer's 
youngster. 

2 
SHORT MEASURE 

Feed Dealer: ‘Well, Pat, how do you 
like that hog feed you bought last 
week?” 

Pat: “Begorrah, I think you bin 
shertin®’ me. One o’ thim little pigs 
ate two pails full of it the other day, 
and whin I put him into the pail he 
didn’t half fill it.” 

* 

Eating oleo instead of butter is like 
cutting off a farmer’s income to spite 
his charge account. 

2 

CORNHAY WEAKLY NEWS 

Joshua Born’s bulldog was quite 
abashed last Friday when he bit Judd 
Perkins’ wooden leg and wondered why 
the old gentleman didn’t yelp. 

Roger Burns, local sheik, has been 
giving Nellie Burton an apple a day 
since the young doctor who has set 
himself up in town has started hanging 
round. 

Lem Jones, local feed dealer, says that 
he never saw the Catskill mountains but 
he’s often seen ’em kill mice. _ 

Simpson Salts, our enterprising drug- 
gist, has bought himself a pair of rubber 
gloves for wearing to keep hair from 
growing on his hands when he handles 
that new. hair restorer he’s advertising. 

EVE’S WARDROBE 

A youngster who had just found a 
pressed leaf in the family Bible ran ex- 
citedly to his mother and said: 

“Oh! mother, look here, I’ve found a 
part of Eve’s dress.” 

* 

“There’s the guy I’m laying for,” said 
one hen to the other as the farmer 
walked past.—Bagology. 


UNUSUAL EVENT 
Sister: “What shall we give father 
for a birthday present?” 
Brother: “Let him drive the car.” 
SUPER BOOTLEGGING 
Husband: “And who made the first 
cotton gin?” 
Wife: “Heavens, are they making it 
from that too.”—Penford News. 


GOOD ADVICE 


“Who bites off more than he can chew,” 
The cynic says, “will rue it.” 
But do not let that hamper you, 
For here’s the way to do it: 
Just bite off more than you can chew 
And force yourself to chew it. 

—Park & Pollard Scratch 
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Efficiency Proves Best Safeguard 
Against Chain Competition 


Poorly Managed Independent Stores Have Little Chance in Race 
Third of a Series of Articles to Be Published by The Feed Bag 


to stay in business and to make 

money must forever strive for ef- 
ficiency. Otherwise the chain store will 
ride rough-shod over them and they will 
be mere derelicts of past history. 

Efficiency is the pulse of good busi- 
ness. It enables a dealer to sell his 
goods at lower prices; it is his protec- 
tion against mismanagement and incom- 
petence which daily sends dozens of 
enterprises to the wall: it builds good 
will and continued patronage among 
customers. At the close of the year 
it reflects itself in profit and surplus 
which will enable the dealer to make 
progress and continue his business on a 
healthy basis. 

Learn Value of Efficiency 

These high praises of the value of 
efficiency are not empty boasts. They 
are facts gained from experience by the 
Independent Grocers Alliance, the great- 
est single chain store opponent, com- 
prising more than 10,000 groceries which 
operate in 36 states. They are signi- 
ficant facts for the feed dealer who 
cringes in fear at the imaginative great- 
ness of the chain system and who has 
wanted a weapon of defense which 
would enable him to hold the volume 
of trade and the position he has at- 
tained in the community. 

The Independent Grocers Alliance, 
commonly known as the I. G. A., met 
the chain stores in battle shortly after 
they began mobilizing. It rallied in- 
dependent grocers to its cause, and se- 
lected “efficiency” for its cannonading. 

Whenever a new store is taken into 
the ranks it is visited by an I. G. A. 
merchandising expert. A remodeling 
sale is first held to turn over the dead 
stock. Carpenters’ saws and hammers 
soon sound. Painters wield brushes and 
the store puts on a new appearance. 

The shelves are cut down to a maxi- 
mum height of six feet. Efficiency de- 
mands this change. High shelves in- 
volvé a waste of time. The sight of a 
clerk climbing a step ladder for a pro- 
duct or reaching for it with a long pair 
of tongs aggravates a customer. He is 
in a hurry. He wants quick service. 

Displays Carefully Arranged 

After the shelves are remodeled fresh 
merchandise is stocked neatly about the 
interior of the store, according to the 
effective display methods developed by 
the I. G. A. All goods are visible. The 
shelves are stacked neatly and are al- 
ways kept full. Neat pyramids of canned 
goods are set in line down the center of 
the store. Other pyramids flank the cen- 
ter line. Order, symmetry, attraction 
are everywhere apparent. The customer 


gee dealers who expect 


Note the arrangement of stock in this ideal I. G. A. store 


meets a buying urge at every glance. 

In arranging the merchandise the 
store owner is advised to feature the 
product with the best buying lure. The 
first pyramid in the middle of the floor 
near the entrance is considered one of 
the best positions. Here the product, 
which the store owner knows will at- 
tract buyers, is placed. The price is 
conspicuously posted. A nationally ad- 
vertised, well-known brand is_ usually 
selected for the feature product. When 
the customer is attracted into the store 
it is easy to get him interested in other 
purchases. 

Feed stores can profitably pattern the 
arrangement of their stock after the I. 
G. A. plan. It sells merchandise. Qual- 
ity goods are handled by the I. G. A. 
stores. Lowest possible prices in con- 
formity with a fair margin of profit are 
maintained. 

Store Owners Are Alert 

The owner’s personality is injected 
into the sales plan. He owns and oper- 
ates the store as he formerly did but 
under the wing of the I. G. A. has the 
advantage of expert merchandising as- 
sistance and organized power, present- 
ing a united front against chain store 
competition. 

Alertness of the members has con- 
tributed largely to the success Of the I. 
G. A. Whenever a new merchandising 
idea is suggested the store owners 
quickly take advantage of it and apply 
it to their business. Weekly letters are 
sent to all of the I. G. A. stores. They 
contain helpful hints and sales ideas ori- 
ginated by the staff or tried with suc- 
cess by other members. The entire 
group remains “up on its toes” every 
minute. The chain store never catches 
the I. G. A. napping. 

Independent feed dealers can wisely 
apply these tactics. Indifference and a 
“cock sure” attitude in business opens 
the gates wide for competitive destruc- 
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tion. The successful independent feed 
dealer is a wideawake sentinel and_a 
man of action. He stays on his toes. 

Merchandising ideas are available 
from many sources. The Feed Bag of- 
fers pages of them every month. Manu- 
facturers who supply the dealer with 
products pass on all. of their merchan- 
dising ideas’ and those of other dealers 
to their customers. It is wise and pro- 
fitable to watch for every good selling 
method and to put it into action. The 
I. G. A. has learned that it pays. The 
retail feed industry can profit by this 
experience. 

Credit Hinders Progress 

In addition to emphasizing efficiency 
in selling the I. G. A. group attempts 
to eliminate bad accounts. It has rea- 
lized more and more with every year 
of its operation that business cannot 
succeed if it is bedraggled with unpaid 
bills. The various jobbing units serv- 
ing designated territories are attacking 
the problem. Many of them are main- 
taining credit departments which assist 
the grocers to collect deliinquent ac- 
counts, and handle other credit diffi- 
culties. Representatives of these units 
are also installing bookkeeping systems 
in the stores. 

Many feed dealers have already 
learned the value of a cash basis. They 
have found by actual experience that 
a dollar in the cash register is worth 
ten in the bush. Some dealers still con- 
tinue to extend credit carelessly. They 
are courting failure, are building a hap- 
py and prosperous future for their chain 
store competitors who sell for cash 
only. 

Independents Can Win 

J. D. Godfrey, president of E. R. 
Godfrey & Sons Co., Milwaukee. Wis., 
one of the leading I. G. A. jobbing 
units, is confident that the independent 
merchant will continue to grow and 


(Continued on Page Thirty-seven) 
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Cow Needs Proper Amount of Protein 


Right Kind Vitamins 


Wrong Balance of Elements Throws Animal Off Production 
Dairy Feeds Discussed in Address at Federation Meeting 


By Prof. F. B. Morrison 


N no field of research have recent 

discoveries been more epoch mak- 

ing and of greater importance to 
man than in the field of nutrition. Let 
us consider the direct application to 
practical dairying of these discoveries 
in animal nutrition. 

How much protein should a dairy 
cow receive in her ration to supply her 
body with plenty of this nutrient for 
efficient production? First of all, the 
amount of protein needed in the con- 
centrate or grain mixture depends upon 
the protein content of the roughage 
part of the ration. Many dairymen do 
not fully appreciate this. It has also 
been overlooked by some investigators. 
A cow needs only just’ so much protein 
for the maintenance of her body and 
the production of a certain amount of 
milk. Providing the protein is of good 
quality, it makes no difference whether 
it is furnished by the roughage or the 
concentrate part of the ration. There- 
fore much less protein is needed in the 
concentrate mixture when one is feed- 
ing plenty of good alfalfa hay, than 
only when protein-poor roughage is 
available. 

Cow Like Carburetor 

The adjustment of the ration of a 
dairy cow can be compared to the ad- 
justment of the carburetor in an awmo- 
mobile. Any one of us would apolo- 
gize if a neighbor told us that we were 
leaving a trail of smoke behind us when- 
ever we drove past. That would show 
that our automobile carburetor was out 
of adjustment. We would hasten to ad- 
just it, for we know that otherwise we 
can not get good mileage from the gaso- 
line we buy. 

I wish the dairy cow had some moans 
that would indicate when her protein 
carburetor was out of adjustment. Ifa 
cow is getting an abundance of good 
alfalfa hay twice a day just how much 
protein does she need in the concen- 
trate mixture? I carried on extensive 
experiments with several purebred 
cows, to put this question up to them: 
What results will we secure when we 
feed nothing but a home grown ration 
consisting of alfalfa hay, corn silage, 
and a mixture of corn grain and oats 
grain? One lot of cows received noth- 
ing but the home-grown ration. In 
the ration of another lot we substituted 
1.5 pounds of mixture of one-half lin- 
seed meal andj one-half cottonseed meal 
for 1.5 pounds of the corn and oats 
combination. 

If I had been betting on the results, 
I would have been willing to wager that 
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the cows receiving the linseed and cot- 
tonseed meal, in addition to the alfalfa 
hay, corn silage and corn and oats 
would have given more milk and butter- 
fat. However, in two separate experi- 
ments, the cows fed nothing but these 
home grown feeds gave just as much 
milk and butterfat as those that were 
fed in addition the cottonseed and lin- 
seed meal. This does not mean that 
dairy cows do not require a_ balanced 
ration for high milk production. It 
merely shows that when plenty of al- 
falfa hay is fed, this protein-rich legume 
will supply sufficient protein to balance 
the ration fairly well. In one of these 
experiments the nutritive ratio was 
1:7.1 and in the other experiment the 
nutritive ratio was 1:6.9. 
More Protein Often Needed 

Although these experiments showed 
that good dairy cows would give a sat- 
isfactory yield during the winter season 
orm nothing but alfalfa hay, corn silage, 
and corn grain, I recommended to the 
farmers of Wisconsin and other Mis- 
sissipp? valley states that for year in 
and year out feeding, it was advisable 
to feed somewhat more protein than 
this home-grown ration would supply so 
as to be sure that the cows would be 
furnished with plenty of protein for 
continued high production. 

Since coming to New York state, I 
have been interested in finding that 
some farmers have been feeding con- 
centrate mixtures containing as much 
as 24 per cent protein, even when,.they 
have an abundance of good alfalfa hay 
for their cows. In addresses in various 
parts of ¢the state I have emphasized 
that this seemed to be an uneconomi- 
cal system of feeding. Recently I have 
been much interested in observations 
which a few farmers have reported to 
me. 

They told me that after learning of 
these experiments they went home and 
changed the ration they were feeding 
their dairy cows. One of the men re- 
cently honored as a master farmer in 
New York told me that he had pre- 
viously been feeding plenty of well 
cured alfalfa hay, corn silage, and a 20 
per cent concentrate mixture. He had 
been worried by the fact that the cows 
were leaving alfalfa leaves in the man- 
ger. 

“T guess I had better adjust the car- 
buretors of my cows, and change them 
to a 16 per cent protein mixture,” he 
said to his wife. He did this and soon 
observed that the cows were cleaning 
up all of the leaves of the alfalfa. 
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Apparently the cows had plenty of 
“horse sense,” if cows can have such a 
thing, and their instinct seemed to 


teach them that their rations were too © 


rich in protein to add to it all of the 
alfalfa leaves which are higher in pro- 
tein than the other parts of the hay. 

From the various experiments that 
have been conducted, I would recom- 
mend that when a dairyman has plenty 
of good alfalfa hay to feed the cows all 
they will clean up twice a day, it is 
not necessary to feed a _ concentrate 
mixture containing more than 16 per 
cent protein even if the cows are also 
fed plenty of corn silage. This recom- 
mendation is for general herd feeding. 
If a man is feeding cows on official 
test and is not particularly concerned 
about the expense, he may desire to 
feed somewhat more protein than this 
if in the endeavor to stimulate the 
highest possible milk production. 

Quality of Protein 

One of the most interesting develop- 
ments in nutrition has been the discov- 
ery that the quality of protein is as im- 
portant as the quantity. 

Robert Burns wrote, “A mon’s a mon 
for a’ that and a’ that.” 

I have always considered this good 
poetry but not very true. I mention 
this quotation to emphasize that there 
is as much difference in the quality of 
protein as there is between various men. 

Proteins are exceedingly complicated 
compounds, made up of many different 
building stones, which the chemist calls 
amine acids. Scientists have recently 
discovered that some proteins contain 
all the different kinds of amine acids, 
while others are incomplete, and do not 
contain certain of these “building 
stones.” 

They have furthermore found that an- 
imals need for growth and even life 
itself all of these different amine acids. 
Furthermore: they cannot manufacture 
in their bodies any missing amine acids 
from other amine acids in their food, 
with the possible exception of the very 
simplest ones. Therefore, they must 
have in their feed an ample supply of 
all the other amine acids, or growth 
will be checked, production lowered, or 
even health destroyed. 

The proteins of all of the cereal grains 
are of the same general kind of com- 
position. All of the grains are low in 
some of the essential building stones, 
or amine acids, which an animal needs 
to build its body tissues or which a 
cow needs to produce milk. On the 
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North American Cars 
Loading at Cuban Mill 


GENUINE 

CUBAN 
BLACKSTRAP 
MOLASSES 

FOR FEED 
MANUFACTURERS 


Buy From The 


Largest Independent 
Quality Molasses. 
Immediate Service. 


One of Our Fleet of Nine 
10,000 Ton Molasses Steamers 


One of Our Tank Farms 
in Cuba 


Delivery Guaranteed 
of Cuban Blackstrap 
Molasses. No Sub- 


stitutes. 


260 Soutu Broap St. U. S. TERMINALS 
NTI 
Havana Pa. PHILADELPHIA New Orveans 


Guantanamo SaGua PHILADELPHIA, 
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AMERICAN TRADING & IMPORT CO. : 


When he tells you 
how much good 
his advertising is 
going to do you— 


\\ 


49 


4 


—tell him that what you want to know is how many 


customers it’s going to reach on the rural route of 
your own community. 


The salesman can tell you if the ad- 
vertising is in papers giving a Post 
Office or Town count of circulation. 


Post Office Count of Circulation is 


When a dealer is asked to buy mer- 
chandise, in part at least, on the 
strength of advertising, isn’t it rea- 
sonable for him to ask, ‘“How much 


the dealer’s measuring stick of the 
value of a farm paper in influencing 
sales in his own particular town! 


Stock turnover, as influenced by ad- 
vertising, is strictly dependent on 
a coverage in a dealer’s own particu- 
lar locality adequate to create a buy- 


ing preference at the dealer’s 
counter. 


of this advertising reaches my com- 
munity?” 

Post Office or Town Count of Circu- 
lation brings advertising down to 
brass tacks for the retail dealer! The 
Wisconsin Agriculturist and Farmer 
alone is the only Wisconsin paper 


that gives a Post Office Count of 
Circulation. 


WISCONSIN AGRICULTURIST AND FARMER 


Total Circulation Over 180,000 Weekly 


RACINE, WISCONSIN 


‘“‘The Only Weekly Farm Paper, Owned Edited and Published in Wisconsin” 
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Julius Barnes 


HE federal farm board does not 
have to go begging for hard nuts 


to crack when it comes right 
down to the problem of helping agricul- 
ture. Outside of loaning a comparative- 
ly small amount of money to certain co- 
operatives, the record of actual activities 
thus far shows little definite action. 

Ten million dollars was loaned to the 
Grain Stabilizing Corp. for buying up 
the surplus of wheat. This action was 
brought about by Senator Burton 
Wheeler (Dem.) of Montana, when he 
raised a furore in the senate and said 
in part, “unless they shall create sta- 
bilization corporations in accordance 
with the provisions of the law now upon 
the statute books not only will every 
wheat farmer in the country and every 
cotton farmer in the country go broke 
and be compelled to abandon their 
farms but every cooperative which has 
been buying wheat and every coopera- 
tive which has been buying cotton at 
the suggestion of the farm board will 
likewise go broke.” 

$10,000,000 Looks Small 

It seems that the board did all it 
could to please Mr. Wheeler, and the 
wheat market jumped eight cents the 
next day. It has now settled back to 
new low levels after the sympathetic 
reaction to the board’s loan and shows 
evidence that it will take several times 
$10,000,000 to buy up a surplus of be- 
tween 120,000,000 and 130,000,000 bush- 
els of wheat. The board would be in an 
awkward position if it were compelled 
to ask congress for more money to put 
their program across, but buying up all 
the surplus commodities would demand 
more money and it will be interesting 
to see how far the board will go in 
this direction. 

It seems that the main portion of 
the board activities: which are formu- 
lated from within the board itself deals 
entirely with warning farmers not to 
over-produce. This warning is con- 
sidered by some to be a strategic move 
on the part of the board. If there is a 


Farm Board 


Moves Slowly 
Finds Hard Nuts 


To Crack 


small crop, due to any cause whatsoever 
this year, there will naturally be higher 
prices. The board will then have a 
chance to say, “Our curtailment of pro- 
duction plan works.” If, on the other 
hand, there is a large crop and prices 
are low, the board can say, “You farm- 
ers are to blame; we told you so.” 
Plan Hangs in Balance 

To put it in the words of the Corn 
Belt farm dailies of Chicago, the situa- 
tion is like this: 

“Farmers are warned that unless they 
follow this advice nothing can be done 
for them in the matter of price of their 
products. There is more than a sus- 
picion that one purpose back of this ad- 
vice is to provide an alibi for the board. 
If production is large and prices are 
low, then it will be possible to recall 
this advice, point out that it was not 
heeded, and say, “We told you so.” 

The Chicago Tribune puts it this way, 
“The whole Hoover farm relief program 
is hanging in the balance. If it fails, 
and the revolving fund is exhausted, 
there is no reason to expect that any 
further attempts to improve the lot of 
the farmers will be sanctioned by con- 
gress for years to come.” 

It is very apparent that the farm 
board is being forced to admit that their 
problem is to forestall over-production 
which brings hard times on the farm, 
but in recommending this policy they 
run into trouble Different sections of 
the country find that the advice of the 
board constitutes discrimination against 
them. 

Defends Northwest Wheat 

The Commercial West, a 
paper, cf Minneapolis, says: 

“The federal farm board has just 
asked explicitly for a 10 per cent cut 
in spring wheat acreage for this year. 
We contend that this demand should 
not be made of the Northwest., In the 
first place, the northern hard spring 
wheat grown in this area—and it is the 
only place where it is grown to any ex- 
tent in this country—does not contribute 
to a surplus, nor it is an item in the 
export of wheat from this country. 

“Wheat surpluses and wheat for ex- 
port is grown, to the largest extent, in 
the Southwest, and that was planted 
months ago, so nothing can be done 
about it. As we see the picture, it is 
not fair to the Northwest to demand 
that it cut its spring wheat in expecta- 
tion, or hope, that the farm board will 
ask the Southwest to contribute to a 
reduction in 1931.” 


business 
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Alexander Legge 


Most people who are: fair about the 
matter will now agree that the farm 
board is resting its whole:case on the 
hope that farmers will obey them and 
plant less in order to reduce the supply. 
The age-old idea is regarded by many 
to be impossible of realization. 

Iowa Farmer Complains 

The reaction of many farmers in re- 
spect to curtailment of crop production 
is demonstrated by a letter from Arthur 
Mikelek, Rolfe, Iowa, who writes to 
Senator Smith W. Brookhart (Rep.) of 
Iowa, in part as follows: 

“IT am a small farmer in Iowa. For 
years I have devoted my time and ef- 
forts to improve my methods so that 
I could raise more grain per acre, more 
milk per cow, more beef per steer, more 
eggs per hen. That is the only way I 
can earn my living and lay something 
aside for my old age. We have a coun- 
ty agent who meets with us farmers to 
show us. how we can do this better. Our 
agricultural school of Ames, supported 
by the taxes we pay, is teaching our 
boys to get more out of cur farms. They 
are experimenting with crop  rctation, 
soil culture, preventatives for disease, 
and everything pertaining to the farm 
to find ways of raising more products. 

“We fight the weather, plant and ani- 
mal diseases, insects and weeds, and 
pray that the Lord will reward our ef- 
forts and that we may produce more 
abundantly. Now Mr. Legge says that 
this is all wrong. If we don't quit this, 
prices are going way dowr. Somebody 
must believe him as I hear on the radio 
today that grains are all worth less to- 
day than when Mr. Legge made 
speech.” 

Farmers Express Opinions 

The story is told of a Red River val- 
ley farmer who attended a meeting of 
potato growers. They had assembled to 
figure out some way to make a profit 
from their crop. It had cost most of 
the growers more to pay the freight on 
their’ potatoes than their entire carloads 
returned. At this meeting it was agreed 
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that each grower should plant 25 per 
cent less next year, and all would there- 
by get a good price, work less, have less 
overhead, aad make a decent profit. 
This farmer agreed with the others 


to plant 16 acres less as his share. He 
arrived home after midnight, and 
aroused his wife, saying, “Maria, get 
our lunches ready. I will start at 4 
o’clock this morning and will be gone 
all day. We are going to break up the 
back forty. Everybody else is going to 
plant less potatoes this year and we 
are going to ‘clean up.’ ”’ 

The same idea is voiced by the Corn 
Belt farm dailies, thus: 

“It is certain that many if not most, 
farmers will not heed this advice. The 
farmer looks at the matter strictly as 
an individualist. If he believes that 
others will reduce production, he will 
increase it to take advantage of the sit- 
uation. Thus the net result of such 
advice actually may be to increase pro- 
duction. 

“The viewpoint of agriculture as a 
whole, which finds expression in pro- 
duction advice, is radically different 
from the viewpoint of the individual 
farmer. He is in business to make 
money for himself not for agriculture as 
a whole. He will move, so long as he 
is doing his own moving, in such di- 
rections as he believes will lead to pro- 
fits for himself.” 

The Cleveland Plain Dealer points 
out what it considers to be a very un- 
desirable result in case the board is suc- 
cessful in curtailing production. It says: 

“It is a distinct disservice to agricul- 
ture and to our economic structure in 
general to preach the doctrine of sharply 
curtailing agricultural production. For 
with such curtailment must go a large 
migration of population from the farms 
to the cities, and with that either in- 
creased factory production, creating the 
same problem of over-supply that now 
exists in agriculture, or an aggravated 
unemployment problem.” 

But it seems that the preponderance 
of opinion is that the “farmer is not 
‘sold’ on the idea and is sitting back, 
waiting to see what happens”. 

Another statement by the Corn Belt 
farm dailies is that “many farmers rec- 
ognize the merit in the established mar- 
keting agencies and cannot believe that 
it is wise to scrap them over-night for 
something untried. The board has a 
vast sum that may be loaned to coop- 
eratives, and through them to the farm- 
ers, but as loaning policies have not as 
yet been established, there is no way 
to know of what -benefit this money 
may be to the individual farmer in fi- 
nancing his production.” 

The trump card of the board seems to 
be their faith that the farmer is not a 
selfish creature and that he will curtail 
his production if others do. Experiences 
of the past have been contrary to their 
hopes. Apparently a majority of care- 
ful students of the agricultural situa- 
tion seems to be of the opinion that 
the confidence of the board has been 
misplaced. 
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Exchange Boasts of Cash Plan 
But What About Thisr 


SPRINGFIELD, MASSACHUSETTS 


MEMBERS OF EASTERN STATSS FARMERS EXCIIANGE 


removed from the cer). 


As 
100% of tne casn at the car mainly for two reasons: 


receipt. 


upon by their farm managers before remitting. 


on the reguler 


ember 22, 1929. 


the morning of the seventh day. 


days or fraction thereof, effective December lst. 


outstanding obligations have been peid 
Yours truly, 


A. D. Howe 


A NON-STOCK, NON-PROFIT ORGANIZATION. OWNED AND CONTROLLED BY THE FARMERS IT SERVES 


astern, States: armors’ Fxchange- 


November 26, 1929 


Eastern Stetes Members understand that locel representetives 
for their Organization accept delivery of all commodities on an arrivel 
draft basis (that is the agent pays for the shipment before it can be 


your local representative I find it difficult to collect 


1. Milk checks or other anticipated income fails to arrive before 
the car is unloaded and members seed accommodation pending their 


2, Estate owners and institutions prefer to have their bills passed 


No particular hardship is experienced in either of these cases 
when the account is paid within a week but unfortunately some members 
have allowed sufficient time to elepse so thet the originally intended 
accommodation becomes @ distinctly credit service, which cannot be handled 


In fairness to those members who heve, and those other who ere 
ready to assist me in maintaining the proper financiel relationship with 
their organization and the local bank the following rule will become effec- 
tive and adhered to on all shipments assembled on and after Fridey, Nov- 


1. Commodities paid for on or before the seventh day following the 
unloading of shipments will be subject to a discount of $1 per ton 
on.feed end fertilizer and 2% on seeds, time to begin with 
first day of unloading and ending with receipt of mail by me on 

Thenever the seventh day falls 

on & Sunday or holiday en additional day will be ellowed.. 


Interest of per month will be charged on all over 30 


3. No discounts will be allowed on current requirements until all 


ruined by extending credit, 
and occasionally we hear of 
an agent who is active at this 
time who has extended him- 
self too far. 

As we understand it, the 
actual policy of the exchange 
is to require cash at the car 
door for all feed and supplies 
but if the local agent extends 
credit he does so entirely on 
his own responsibility. One 
of the principal arguments 
used by the exchange to get 
new customers has been that 
by paying cash they can buy 
at a lower price and the or- 
ganization has _ certainly 
preached cash until the cas- 
ual observer would be con- 
vinced that it is a simon-pure 
cash concern. 

With all this in mind, it 
was with some surprise that 
we picked up a few weeks ago 
the circular letter reproduced 
herewith. Apparently — this 
particular agent is extend- 
ing credit and presumably 
with the consent of the ex- 
change management, — since 
the letter to his customers 
is printed on the exchange 


the 


T has always been generally sup- 

posed that the Eastern States Farm- 

ers’ exchange, doing a large grain 
and feed business in the eastern states, 
principally New England, did nothing 
but a strictly cash business. However, 
from time to time during the last two 
or three years there have been rumors 
from various sections that this is not 
actually the case. It has been, reported 
that there are ex-agents of the ex- 
change who have been practically 


JOHN DEEMER, superintendent of 
the F. E. Thompson Feed Mill, Russell, 
Pa., fell while at work in his plant and 
broke his hip. He was taken to a hos- 
pital at Warren, Pa., for treatment and 
will be confined there for several weeks. 


RICHARD J. OLIVEY, 80, head 
miller of the Thornton & Chester Mills, 
Buffalo, for more than 50 years, died 
recently at his home. 


PORTER HEADS GRANGE 

Fred L. Porter, Crown Point, N. Y., 
was elected president of the Coopera- 
tive Grange League Federation Ex- 
change at its annual convention in Syra- 
cuse. He succeeds the late N. F. Webb. 
Mr. Porter is a member of the New 
York state assembly. League reports 
indicated it will do a total volume of 
business amounting to $38,000,000 this 
year. Other officers also were reelected. 
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letterhead. 


In view of this rather radical depar- 
ture from what is generally considered 
an exchange policy and in view of the 
fact that the exchange has without 
doubt culminated the idea that it stands 
for a cash basis of doing business, and 
has in fact, advertised that policy in one 
way or another, over a long period one 
is led to wonder whether other ex- 
change claims might not likewise fall a 
little short of a full 100 per cent. 


—L. P. Townsend 


S. HOWES CO., INC., Silver Creek. 
N. Y., exhibited cubed and pellet feeds, 
and several of its new machines at the 
Arlington hotel, Binghamton, N. Y., 
during the Eastern Federation mid-win- 
ter convention. 


STUART WARREN McMILLEN, 
associated with the Buffalo offices of Al- 
lied Mills, Inc., and son of D. W. Mc- 
Millen, president of Allied Mills, Inc., 
and Miss Elizabeth King, Buffalo, were 
married on February 22. 


TIOGA-EMPIRE DINNER 

The Tioga-Empire Feed Mills, Inc., 
Waverly, N. Y., were hosts to approxi- 
mately 60 dealers at a dinner confer- 
ence held at the Arlington hotel, Bing- 
hamton, N. Y., February 19. Many of 
the dealers remained in Binghamton the 
two days following for the Eastern Fed- 
eration convention. 
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STEARNS 


MAGNETIC SEA 


SIMPLE 
COMPACT 
UNIT... 


THAT PROVIDES FULL 
AND POSITIVE 
PROTECTION AGAINST 
THE DANGERS OF 
TRAMP IRON 


Damaged grinding machinery, dangerous impurities in finished 
product, dust explosions—these are the possible results of 
tramp iron. Nails, bolts, nuts, razor blades, spikes and even 
large tools stray into raw material and are a constant source of 
danger. A tiny tack is often the cause of dust explosion while 
a boit may work serious havoc with costly grinding machinery. _ 
Large mills protect themselves with adequate magnetic sep- 
aration equipment, but small feed mills find such equipment 
prohibitive in cost and sometimes difficult to install. 


The Stearns High Duty Type GS Spout Separator illustrated 
above provides full and positive magnetic protection at low 
cost. The complete device is attached directly in the spout and 
when tramp iron has collected in sufficient quantity, it is re- 
leased by cutting off the current, which automatically opens a 
trap door in the separator and discharges the collected tramp 


iron. This is a practical safety feature, as failure of the elec- Open view of Type GS Stearns H-gh 
tric current automatically springs the trap, dropping tramp iron 
and preventing its dispersal into the grain. RL, ‘seuieas-seneeeneianaak-oute 
The Type GS Separator is a complete self contained unit, all | matically operating tramp iron trap | 
metal construction and fully enclosed. Its cost puts it well (B), 
within reach of every mill. Get the complete facts; return 


the coupon below. spread grain evenly over magnetized 


surface of tramp iron trap gate. 


MAGNETIC MFG. COMPANY | 


277 23rd Avenue Milwaukee, Wisc. 
| Please send me, without obligation, bulletin No. 90 and complete facts on Type GS | 
Magnetic Separator. 
Magnetic equipment 
cereal mills. 
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Quaker 
FUL-O-PEP 


POULTRY FEEDS 


Wee Company 


OMPLETENESS is a big fea- 
ture of the Quaker Line. For 
every kind of stock or poultry, for 
every age or condition, Quaker 
makes a feed which is right. 


Quaker dealers are able to serve 
every customer because they have 
in stock the proper feed for every 
Nevertheless, Quaker 
dealers’ inventories are low, their 
turnovers are quick, and their 
profits are certain. 


purpose. 


Quaker dealers receive every co- 


Feed Dealers meet 
every demand 
with Quaker Feeds 


mpeny 
SA 


operation from The Quaker Oats 
Company — prompt shipments 
(flour and feeds in same car), sales 
helps, powerful national advertis- 
ing,and business-pulling local news- 
paper copy. Behind all this dealer 
support is the high quality of 
Quaker Feeds—quality based on the 
finest materials and the most scien- 
tific formulas, all practically tested 
on Quaker’s two experiment farms. 
Let us show you further why the 
best feed dealers are Quaker deal- 
ers. Write today. A card will do. 


THE QUAKER OATS COMPANY, Chicago, U. S. A. 
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Quaker } | Quaker 
SUGARED 
PROTEIN 4 - A 
JDAIRY RATION \ FEED) 
| PIG-N'HOG | 
MEAL YOAIRY RATION | | 
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HORSE FEED DAIRY RATION} 
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A GOOD START— Movements to elevate the 
LET’S FOLLOW THROUGH #éssstandards of the feed busi- 

ness and to improve the 
services extended by the industry are under consideration 
among many organizations. Several associations have already 
drafted sets of trade rules and many are planning to compile 
standards by which ‘all members may abide. 

The Feed Dealers Association of Washington and the 
Southern Mixed Feed Manufacturers association are amcng 
the organizations which have already drafted rules. The Cen- 
tral Retail Feed association and the Eastern Federation of 
Feed Merchants are seriously considering the movement. At 
a recent meeting held in Minneapolis, the mixed feed manu- 
facturers of the Northwest formed a new organization found- 
ed on the drafting and application of a set of standard trade 
rules. 


Members of the feed industry are to be complimented 
for their efforts in making these self-improvements. The 
movement bespeaks a wide-awake, progressive spirit. If suc- 
cess is ta be attained, however, the work must be followed 
through. Each organization should not only draft the rules 
but every member should subscribe to them and apply them 
in his business. 

Some industries have gone through the trouble of com- 
piling elaborate rules which later ended up at the bottom of 
a secretary's desk drawer. Regulations on paper are worth- 
less. Real value lies in their application. 

It is hoped that the feed industry will not stop the prog- 
ress it has already made. The adoption and practice of stan- 
dard sets of trade rules is a wholesome, worthwhile movement 
that will create better business and more profits. Members 
of the feed industry should give it their unanimous support. 


THE TEST OF A business which is conducted accord- 
“HARD TIMES” ing to the principles of sound merchan- 

dising is always better able to withstand 
the storm and stress of economic depression and _ so-called 
hard times. No better proof could be offered than a review 
of the present situation. 


The dealer who has made it a regular practice to analyze 
his trade and learn the actual requirements of each and every 
customer is doing a good volume of business and making 
money. This type of dealer: has followed the market up in 
spite of the fact that he had booked at lower prices. He is 
now in a position, to follow the market down. His policy of 
selling goods which fit the best needs of his customers at a 
price based on what they are worth at the time of the sale 
has made him “top dog” now. 


On the other hand, the dealer who has gone ahead on 
the basis of prices and sold under the market to get business 
because he had a low priced booking, is now complaining 
about business conditions. He is merely paying the penalty 
for breaking a fundamental law in merchandising—selling an 
article for less than it is worth. His policy has been one 
of selling all he could to anyone who would buy rather than 
finding out how much of everything each of 
his customers actually needed and booking according to those 
requirements. He now finds himself in-the position of having 
made no money from what he sold when prices were good. 
He is unable to absorb the loss which he must sustain to 
clean up his contracts. 

Dealers who have recognized the advisability of stick- 
ing to a good line of merchandise and avoided shopping 
around and buying heavily in something cheap for the pur- 
pose of cutting prices under their competitors. have again 
found it to be the best policy. By their careful interest in 
the welfare of their customers ‘they have attracted the pat- 
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ronage of the conservative element among the feeders. This 
type of trade doe# not go in and out of business at every 
turn of the wind. They buy feeds and grain even though 
there may not be a lot of profit at the moment. Then, when 
prices favor them, the facilities to produce and make a profit 
are all ready. Such a feeder like such a dealer builds a busi- 
ness structure of sufficient strength to be safe in fair weather 
and foul. 


DON’T LET THEM The strength which competitive 
FIND YOU NAPPING forces attain often depends upon 

the extent to which independent 
retail dealers allow them to grow. Cooperatives and chain 
systems experience hard sledding in communities where the 
independents are. wideawake. Among indifferent, listless and 
“cock sure” dealers, however, they spring up and grow like 
mushrooms. 

That old fable of the hare and the tortoise illustrates 
what will happen when one takes the attitude that his repu- 
tation is so well established that it needs no further atten- 
tion. Chain systems and cooperatives, like the turtle, ramble 
by when the independents are asleep. 

Cooperative and chain marketing systems are powerful 
in many communities; in others they have just begun. The 
Cooperative Grange League Federation, Inc., operating in the 
eastern states, recently published large newspaper advertise- 
ments, revealing that it had attained immense proportions. 
it boasted of running 52 feed stores, averaging more than 
$10,000 a month in sales. 

Independents of the eastern states are now strongly or- 
ganized. Undoubtedly the grange will find further growth 
difficult because the independent has been aroused and, with 
long strides, is in the race to win. 

Other sections of the country should profit by the ex- 
periences of the eastern states. Any competitive forces en- 
tering their fields should find them impregnable. The speed 
of modern business tolerates no indifference. It is a fight 
demanding alertness, initiative. progress and organization. 
Those who do not enter into it with this spirit should have 
no reason for complaining when competitive forces have 
overwhelmed them and business ceases to come to their door. 


REFLECT THE SPIRIT Mother earth shakes off her 
OF SPRINGTIME solemn winter garb. Birds 

wing lightly about with a new 
sheen on their feathers. Green shoots peep timidly from the 
sod and adorns the drab, dead coverlet of winter with a new 
coat of green. Housewives wield mop and duster with new 
vigor. Vacuum cleaners drone. All nature is awakening 
from its slumber and grooming itself with brightness and 
freshness. The spirit of the season is clean up and paint up. 


During the bustle and hurry of the winter’s business in 
the feed store, things have accumulated. There is a dishev- 
eled heap of empty sacks in the corner. Cobwebs hang from 
the ceiling. The corner near the stove is black from the 
winter's coaling. Merchandise stands awry on the shelves. 


Customers imbibe the spirit of spring. They dislike to 
shop in a store that still reminds them of the cold, uncolorful 
season that has just ended. No dealer can afford to leave his 
store out of tune with the springtime. Now is the time to 
wield the paint brush and the broom, to arrange bright, fresh 
merchandise in attractive displays about the store. and to 
clean up and paint up all about the place. Then customers 
will feel the urge to come in and shop rather than to go 
down the street to a competitor who has been more careful 
to catch the clean up, paint up spirit. 
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Get the Profits 


THERS are getting them in 44 dif- 
ferent states with the MIRACLE 
MOLASSES PROCESS. 


Sweet Feed Milling is purely a local 


Molasses Agitator 


proposition and you ought to be the 
sweet feed miller in your locality. 


The MIRACLE COLD MOLASSES 
PROCESS is the greatest advance ever 
made in the manufacture of feeds. 


This process operates equally as well in 
zero and below weather as it does in the 
hottest summer months without any 
artificial heat. 


No experimenting to do. The process is 
mechanically perfect. It is protected by 
the Agee patents, the only patents on the 
cold process. 


Write for Our Booklets 
Write for our booklets ‘‘THE MIRACLE 
SWEET FEED SYSTEM,” and ‘‘THE 
ONLY WAY TO MAKE FEED.’’ 


We can build you the biggest money 
making complete feed mill just as we 
are building others.in all parts of the 
U. S. Let us hear from you. 


Let Us Pay 4% of Your 
Grinding Bill 
Hundreds of MIRACLE ACE HAM- 
MER MILL owners are now saving over 
half of the power bill they used to pay 


out each month for grinding on other 
kinds of machines. 


All hammer mills grind fast—turn out a 
lot of ground stuff, but the fact for you to 


‘learn is, how much power does it take 


to grind 100 lbs. of anything through a 
certain sized screen. 


The Neilsen’s Engineering Report on the 
MIRACLE ACE HAMMER MILL 
shows it grinds oats at the heretofore 
unheard rate of 1.56 K.W. of electricity 


Miracle Ace Hammer Mill 


per 100 lbs. through a 1/16 screen. You 
cannot afford to run a mill that grinds 
the same kind of oats through the same 
screen at from 3 K.W. and up. Remem- 
ber the MIRACLE ACE HAMMER 
MILL is the “SAFE” mill—our ‘“‘deflec- 
tor bar” makes it so. 


THE ANGLO AMERICAN MILL COMPANY 


The World’s Largest Builders of Grain Grinding Machinery 


248-285 Kennaday Avenue 


Owensboro, Ky. 
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New Association 
Is Organized 
By Manufacturers 
Ot Northwest 


IMING to improve the standards 

of selling merchandise for future 

delivery and to develop better 
methods for serving the trade, mixed 
feed manufacturers of the Northwest 
formed a new organization at a meeting 
held in Minneapolis, February 18. The 
new body will be named the Northwest 
Mixed Feed Manufacturers association 
and will include manufacturers serving 
in the territory comprised by Minne- 
sota, Iowa, North Dakota, South Da- 
kota, Wisconsin, Northern Michigan 
and Montana. 

Barrett Named President 

C. N. Barrett, manager feed depart- 
ment, Northrup, King & Co., Minneap- 
ois, has been elected president of the 
new organization. Charles H. Karsch- 
ner, Pillsbury Flour Mills Co., is vice- 
president and G. W. Smith, Albert Dick- 
inson Co., is secretary and treasurer. 
The executive committee includes C. C. 
Massie, Northrup, King & Co.; H. R. 
McLaughlin, Wasbburn Crobsy Co., 
Inc.; H. M. Savage, International Sugar 
Feed Co., and Charles E. McCartney, 
Ralston Purina Co. 

Work in building up a membership is 
expected to go ahead rapidly, with the 
organization plans completed. All feed 
manufacturers doing business in the area 
specified in the by-laws will be eligible 
for entrance. With the advantage of or- 
ganized operation the association hopes 
within a short time to accomplish its 
purposes of improving the standards of 
selling on future delivery and develop- 
ing better methods to serve the trade. 
Legislative work and other constructive 
activities will also be a part of the as- 
sociation’s program. The objectives as 
listed in the constitution and by-laws of 
the organization read: 

Will Promote Industry 

1. The Northwest Mixed Feed Man- 
ufacturers association is organized 
to foster and promote the interests of 
the members and all those who may be 
interested in the efficient handling of 
the feed business to secure freedom 
from unjust and unlawful exactions; to 
ascertain and declare customs of com- 
mercial usages of the feed trade, and, 
in general, to promote a better knowl- 
edge of the operating conditions among 
the feed manufacturers to the end that 
the public may be most economically 
served. 


2 To collect and disseminate infor- 
mation in relation to crops, markets, 
transportation and generally to the 


manufacturing and marketing of feed 


and the conditions of the industry, gen- 
erally, to the end that each member, 
however small his output, may be 
placed, insofar as data for the intelli- 
gent conduct of his business goes, on 
an equality with every other member. 
3. To standardize, insofar as possible, 
the business of manufacturing and sell- 
ing mixed feed and to devise and urge 
the use of uniform contracts. 
Plan Futures Limit 
Resolutions pertaining to both dealers 
and manufacturers were read and adop- 
ted at the organization meeting held 
February 18. They are as follows: 


“Resolved that it be the sense of this 
meeting, that in the interest of both 
buyers and sellers, that it is undesir- 
able that commercial feed be sold for 
shipment beyond a 60-day period; and 
that the cooperation of other feed manu- 
facturers be sought in that effort to 
make this policy uniformly effective in 
Minnesota, Iowa, North Dakota, South 
Dakota, Wisconsin, Northern Michigan 
and Montana. And that it be further 
the sense of these members that a defi- 
nite basis of penalty be established in 
Northeastern 

Elect A. 

S. RYFORD, Beacon Milling 

. Co., Cayuga, N. Y., was elect- 

ed president of the New York 

State Feed Manufacturers association 

for the year starting April 1, 1930, at 

the organization’s annual meeting held 

at the Arlington hotel, Binghamton, N. 
Y., February 20. 

Other new officers include H. L. 
Hammond, Charles M. Cox Co., Bos- 
ton, Mass., first vice-president; George 
I. Godshalk, Flory Milling Co., Bangor, 
Pa., second vice-president and E. P. 
Elmore, Elmore Milling Co., Oneonta, 
N. Y., secretary-treasurer. 

The executive committee includes the 
officers, Lloyd Hedrick, Purina Mills, 
Buffalo, N. Y.; M. O. Wilson, Tioga- 
Empire Feed Mills, Inc., Waverly, N. 
Y., retiring president and W. S. Young, 
Kasco Mills, Waverly, N. Y., retiring 
secretary-treasurer. 

Almost 100 per cent attendance of 
the manufacturers was reported at the 
meeting which was conducted at a lun- 
cheon arranged in connection with the 
mid-winter convention of the Eastern 
Federation of Feed Merchants.  Be- 
cause the membership of the organiza- 
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C. Neil Barrett 


case of non-fulfillment of contract.’ 

“All things grow from small begin- 
nings,” said Mr. Barrett, president of 
the new association. “The resolution for 
limiting the selling of feed for ship- 
ment to 60 days represents the definite 
opinion of practically all of the largest 
manufacturers and distributors of mixed 
feeds in Minneapolis. Organizations 
similar to ours have been in the mind 
of members in other sections and it is 
the hope and intention of those instru- 
mental in creating this association that 
there will be 100 per cent cooperation 
in the fulfillment of its principles and 
policies.” 


Manufacturers 
S. Ryford 


tion includes manufacturers in Pennsyl- 
vania and New England, it was recom- 
mended that the name be changed to 
Northeastern States Feed Manufactur- 
ers association. Approval of this change 
by mail ballot of the membership is 
necessary before it may become effec- 
tive. 

Many problems confronting the feed 
industry such as the proposed tariff on 
blackstrap and soy bean oil meal, farm 
relief, legislative matters and traffic rul- 
ings were discussed. Special considera- 
tion was given the present low price 
fluid milk situation and drastic meas- 
ures recommended to reduce production 
were cpposed by the manufacturers. 
The sensible thing, the manufacturers 
agreed, would be for all dairymen to 
attempt more efficiency in producing 
milk and to cull old and poor cows. 

Business conditions among the mem- 
bers of the association were reported as 
satisfactory. All members were doing 
a good volume of business but agreed 
that all their dealers were buying on a 
hand to mouth basis, a condition easily 
explained by the status of the markets. 
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All one car 


Greater Turnover and Lower Cost of Handling 
Stock Purchased From a Single Source 


How simple the problem of inventory when a feed store stock is purchased from a single source. How much easier to 
keep a balanced stock. Less money tied up—greater turnover—more profit. 


That is precisely what the Gold Medal merchandising plan means to feed dealers. Not merely a full line, but a full 
line of quality products, every one of which is a leader in its class. Gold Medal “Farm-tested” feeds, Gold Medal “Kitchen- 
tested” flour and Gold Medal mill feeds 
—a line to cover practically every need— 
may be purchased in single, mixed car- 
loads at surprisingly reasonable prices. 


Gold Medal “Kitchen-Tested” flour is the 
largest selling, most popular flour in the 
world. Gold Medal “Farm-Tested” feeds 
enjoy a position of dominance in the 
prepared feed realm—and Gold Medal 
mill feeds are of a correspondingly high 
calibre—made possible only by great mill- 
ing facilities and the carefully selected 
grains used in Gold Medal products. 


With this unequalled combination, coupled 
to the advantage of minimum freight 
costs and reduced handling charges— and 
backed by the vast advertising program 
and merchandising experience of the 
world's largest milling company, it is only 
natural that Gold Medal full-line dealers 
lead in sales as well as profits. 


If you are in the feed business to make 
money, and you want to sell more feed 
at greater profit, write for particulars 
at once. 


WASHBURN CROSBY COMPANY 


Minneapolis Kansas City Buffalo 


OLD MEDALFEEDS 
© G. M. Ine. ““-EFARM TESTED” Why Not Now? 
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Minnesota Elevator Men Turn Down 
Authorized Farm Board Units 


Vote to Support Farmers Northwest Grain Corp. at Conclave 
Body Is Not Recognized by Government in Marketing System 


HE Minnesota Farmers’ Elevator 

association voted to extend its 

support to the Cooperative 
Farmers’ Northwest Grain corporation 
in preference to authorized units of the 
federal farm board’s Farmers National 
Grain Corp. marketing system at the 
twenty-third annual convention which 
was held at the West hotel, Minneapolis, 
Minn., February 19, 20 and 21. Much 
discussion and considerable voting pre- 
ceded the final decision. 

Faced with the problem of deciding 
which of the marketing setups they 
would indorse, the farmers’ elevator men 
decided that while they generally favored 
the work of the farm board, they would 
insist that farmers’ elevators be recog- 
nized as the fundamental part of the 
marketing structure. 

Elevators Want Individuality 

In a separate resolution sympathy was 
expressed with the board “insofar as it 
has worked in conformity with the pro- 
visions of the agricultural marketing act 
to the extent of bringing relief to the 
individual farmer.” The resolution also 
included the clause “that the individual 
farmers’ elevators be allowed their indi- 
viduality in any form of amalgamation”. 

Organizations which are now recog- 
nized by the farm board and_ the 
Farmers’ National Grain Corp. in the 
Minnesota Farm Elevators associations 
are The Northwest Grain association, 
Minneapolis; Farmers’ Union Terminal 
association, St. Paul, and the North Da- 
kota-Montana Wheat Growers, Grand 
Forks, N. D. The federal farm board 
is not expected to recognize any more 
units. 

The Cooperative Farmers Northwest 
Grain Corp., to which the elevator men 
voted their support, was incorporated 
last fall at Minneapolis with an author- 
ized capital, of $6,000,000. At that time 
it was planned to have the farmers ele- 
vator associations of Minnesota, North 
and South Dakota and Montana join 


the corporation in a huge cooperative 


for these states. 
Selling More Feeds 

The Minnesota Farm Elevators asso- 
ciation convention enjoyed ideal spring 
weather. More than 500 members at- 
tended. Theodore Frederickson, Mur- 
dock, president, opened the first session. 
Reports of A. F. Nelson, Minneapolis, 
secretary, which were made shortly af- 
ter the meeting opened, revealed that 
the number of Minnesota elevators 
which handle feed and sidelines is in- 
creasing annually. He pointed out that 
in 1929, 291 out of 365 establishments 
sold feeds. 

Samuel R. McKelvie, a member of the 


farm board, and representing the grain 
interests, explained the board’s plans. 
His talk stimulated live discussions 
among the members and questions were 
showered upon him from all angles of 
the floor. He objected to discussing 
marketing conditions, however, and de- 
clined to make any predictions relative 
to the board’s plans for selling its large 
stock of grain estimated to be from 
3,000,000 to 4,000,000 bushels. 

H. N. Owens, contributing editor of 
The Farmer, St. Paul, concluded the 
day’s session with a talk on the law of 
supply and demand in agricultural pro- 
ducts. Members gathered for the an- 
nual “Dutch Treat” banquet in the even- 
ing. 

Trade Problems Discussed 

Thursday morning’s session was de- 
voted to a general discussion of trade 
problems. Many members participated. 
In the afternoon Gov. Theodore Christ- 
ianson described the economic balance 
between agriculture and industry. A. 
L. Berg, Baltic, S. D., president of the 
South Dakota Farmers Elevator asso- 
ciation, explained the functions of his 
organization. He was foliowed by W. 
J. Kuhrt, manager of the Northwest 
Grain association who told of activities 
of this body and its relation to other 
units. 

Shipping problems constituted the 
main topic of discussion at the Friday 
morning’s session. Speakers were P. F. 
Scheuneman, Minneapolis, chairman of 
the heavier loading committee, North- 
west Regional Shippers Advisory board, 
and traffice manager of the Monarch 
Elevator Co., and George T. Simpson 
and H. A. Feltus, Minneapolis. P. D. 
Gilbertson, Glenwood, read the resolu- 
tions which were drawn up during the 
convention. The afternoon session was 
occupied by a live discussion of a feas- 
ible grain marketing plan during which 
the federal farm board methods received 
ample criticism. + 

Theodore Frederickson was reelected 
president; A. F. Nelson, secretary, and 


J. E. Brin, Stewartville, treasurer. Mr. 
Frederickson, -Mr. Nelson, and Fred 
Seidensticker, Wheaton, were renamed 


directors of the association. 
Banquet Is Big Affair 

The annual banquet climaxed a most 
successful convention. Members of the 
association were guests of the Minne- 
apolis Grain Commission Merchants as- 
sociation, wha proved to be ideal hosts. 
E. A. Cawcutt, president of the grain 
merchants, toastmaster. George 
M. Case, president of the Minneapolis 
Chamber of Commerce, extended greet- 
ings and the welcome of the exchange 
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to the delegates. President Frederick- 
son added a few pertinent remarks about 
the federal farm board and Charles F. 
MacDonald, secretary of the Duluth 
Board of Trade, explained the opera- 
tions of the Canadian wheat pool. 
Asher Howard, principal speaker of the 
evening, devoted his talk to the farm 
marketing problem. Following the talks 
the guests enjoyed a program of enter- 
tainment which concluded the conven- 
tion. 


BOB CHRISTY, advertising mana- 
ger, The Denver Alfalfa Milling & 
Products Co., Lamar, Colo., is spending 
a 30 day outing in Panama. 


J. P. PARKS, Kansas City, Mo., will 
open a branch feed brokerage office at 
Buffalo, N. Y., about April 1. V. L. 
Marsh, who has been associated with 
Mr. Parks for the past four years, is 
to. be manager. The new office will be 
conducted on the same plan as the pres- 
ent Chicago and Kansas City organiza- 
tions. A brokerage business will be 
conducted on all commodities classed as 
feeding stuffs or feed ingredients. 


FIRE DESTROYS MILL 

Fire recently destroyed the Brown 
feed mill at Norval, Ont., with a loss 
of more than $100,000. The mill had 
been in operation for more than 100 
years. It had been modernized several 
times prior to its destruction. Insur- 
ance partly covers the loss. 


RAY E. HAERTEL, manager of the 
Shakopee, Minn., plant of the Haertel 
Co., Minneapolis, was awarded first 
prize in a nation-wide contest conducted 
by the National Fertilizer association 
for the best letter outlining profit points 
for dealers handling commercial fertil- 
izers. 


THE HAERTEL Co., Minneapolis, 
opened another unit in its chain store 
system March 1 at Mound, Minn., with 
A. T. Barr in charge. Mr. Barr was 
formerly an assistant at the Haertel 
branch at Hopkins, Minn. 


H. H. GOELTZER, 1012 Becher 
street, Milwaukee, the Wisconsin repre- 
sentative for the Corn Products Refin- 
ing Co., New York, who recently under- 
went an operation at a Milwaukee hos- 
pital, was compelled to return again for 
further surgical attention and is. still 
convalescing. Mr. Goeltzer is certainly 
having his share of ill fortune and his 
many friends wish him a speedy re- 
covery, and better luck in the future. 
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Price Charts Issued by The Feed Bag 
Provide Guide tor Buyers 


Show Annual Trend of Market and General Five Year Averages 
Enable Dealer to Determine Best Time to Make His Purchases 


HREWD buyers are usually suc- 

cessful business men. The mar- 

gin between purchasing and sell- 
ing costs is largely determined by 
knowledge of the market and its pe- 
culiar acrobatic stunts as it sky-rockets 
upward, drops like a leaden ball, or 
frolics in irregular undulations. Its an- 
tics are often costly to those who do 
not understand. it. 

The feed market is peculiarly jerky. 
It has a habit of taking fanciful flights 
for no particular reason and to swoop 
down without warning into an abyss. 
Dealers who rely on good fortune to 
guide them in making their purchases, 
trusting to luck that the market has 
swung to its lowest possible point when 
they place their orders, will generally 
have bitter experiences. Shrewd feed 
buying requires a knowledge of the pe- 
culiar whims of the market. The suc- 
cessful dealer must only be a good mer- 
chandiser but an expert purchaser as 
well. 


Study Average Price Trend 

How can dealers obtain a check on 
the market’s uncertain antics and de- 
termine when it is in the right mood 
for them to buy? A study of the law 
of averages will solve the problem. Av- 
erages are important. Insurance com- 
panies operate on averages. Their rates 
are based on the nation’s vital statis- 
tics. Records covering a long period 
of years reveal to them the average 
length of life of an individual and en- 
able them to set their rates. Upon the 
law of averages they are able to build 
mammoth business enterprises and reap 
large profits. 

The law of averages even permeates 
the sporting world. Baseball managers, 
seeking good men, look first at their 
batting records. The average they have 
maintained for the season determines 
the size of the offer they will be made 
to play with the club. 

Feed dealers can also operate profit- 
ably in their buying by following the 
law of averages in feed prices. Markets 
have certain trends, declines and ad- 
vances. They establish definite aver- 
ages. The dealer who has at his finger 
tips the record of the price trends each 
year and the average trend over a long- 
time period can purchase his require- 
ments wisely and increase his profits. 

One year ago, The Feed Bag pub- 
lished its initial price chart. The trade 
received it with unanimous approval. 
Dealers, millers, manufacturers and job- 
bers everywhere have made practical 
use of the chart since it was first pub- 
lished. Many have informed The Feed 
Bag that it helped to increase their 
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FREIGHT RATE DIFFERENTIALS 
For use with The Feed Bag Price Charts 
Principal Yellow Corn Wheat Bran Linseed 
Rate Points an an Meal and 
East of Chicago White Oats Middlings Gluten Feed 
Boston, Mass. $6.40 $6.50 $6.90 
New York, N. Y. 6.00 6.10 6.50 
ALBANY, N. Y. 5.80 5.90 6.20 
PHILADELPHIA, Pa. 5.60 5.70 6.10 
Newport News, VA. 5.40 5.50 5.90 
Utica, N. Y. 5.40 5.50 5.90 
Syracuse, N. Y. 5.10 5.20 5.70 
Burra.o, N. Y. $3.80 | $3.80 | $3.90 | $3.80 3.90 
PITTSBURG, Pa. 3.80 | 3.80} 3.90} 3.80 3.90 
CoLuMBUs, OHIO 2.60 | 3.80 | 3.10} 3.80 3.20 
CLEVELAND, OHIO 2.60 | 3.80 | 3.20| 3.80 3.20 
ToLEepDO, OHIO 2.30 | 3.10; 2.90] 3.10 2.90 
Detrort, 2.30 | 3.10 | 2.90 | 3.10 2.90 
and your rate point, to prices listed’ on charts. All rates are quoted on per ton basis. 
+T.M.—Indicates rates applying originating in territory. 


profits. 

Another year has been added to the 
history of the feed market. The Feed 
Bag has made careful research and pre- 
sents a new group of charts which re- 
cord the past year’s price trends. In 
addition to this the market trends for 
each year during the past five, and the 
general average for the five-year period 
are plainly illustrated for the conveni- 
ence of dealers. The wheat bran, mid- 
dlings, linseed meal, No. 3 yellow corn, 
No. 3 white oats, corn gluten feed and 
cottonseed meal markets are accurately 
charted. By studying the chart the 
dealer can determine the time of the 
year if will be most profitable to book 
his feeds. The law of averages will 
prove an effective guide. 

The Feed Bag is anxious to get read- 
ers’ opinions on the chart. Suggestions 
for improvement will be welcomed. If 
charts of other commodities of the feed 
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trade are desired, The Feed Bag will 
be pleased to comply with the trade’s 
requests. 

Improvements have been made in this 
year’s chart. A new color scheme dis- 
tinctly brings out the lines showing the 
price trends. The Feed Bag was de- 
layed for several days because of addi- 
tional work involved in preparing the 
chart and making it complete and dis- 
tinctive. This issue reaches readers un- 
folded in special envelopes. The chart 
can be easily removed from the binding 
and posted conveniently in office or feed 
store. 

After you have received this issue 
of The Feed Bag and studied the chart, 
write and tell us how you like it. We'll 
be glad to hear from, you and don’t for- 
get to suggest improvements if you 
have any in mind. We want the chart 
to be more useful and helpful each 
year. 
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Che feed Ba. Price Charts 


Showing the Comparative Range in Prices of 


WHEAT BRAN 
LINSEED MEAL 
CORN GLUTEN FEED 


CORN OATS 
COTTONSEED MEAL 


For Years 1925, 1926, 1927, 1928, 1929 and the Five Year Average 


All prices are in dollars per ton, Chicago- 
Milwaukee rate basis. Prices on Corn and 
Oats, bulk. Bran, Middlings, Linseed 
Meal, Gluten Feed and Cottonseed Meal, 
100 lb. sacks. 


Each square, from left to right on all charts 
represents approximately one week begin- 
ning January 1. Each square, from bottom 
to top, represents a price differential of 
$1.00 per ton. 


KEY FOR ALL CHARTS 


Blue line)... Price Range for 1925 

(Green line)....... Price Range for 1926 
———(Brown line)...... Price Range for 1927 
——=(Purple line)...... Price Range for 1928 
(Red line). ........ Price Range for 1929 
eae (Black line).......... Five Year Average 


This Chart Published by THE FEED BAG, 86 East Michigan street, Milwaukee, Wisconsin. 
David K. Steenbergh, Managing Editor. Price $1.00. 
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Dairy Rations Discussed 
By Prof. Morrison 


(Continued from Page Fourteen) 
other hand, milk protein contains all of 
the amine acids in\the right proportion 
for the use of animals. In the feeding 
of swine or poultry the quality of the 
protein in the ration may make all of 
the difference between profit and loss. 

In feeding dairy cows, if we use the 
right kind of roughage, and this. means 
legume hay, the quality of protein in 
the concentrate mixture is not of very 
great importance. If a man has tim- 
othy hay, or timothy hay and corn sil- 
age, along with farm grain, he should 
not use gluten feed as the main pro- 
tein supplement, because gluten feed is 
corn protein. The proteins of the corn 
grain are low in some of the amine 
acids needed by animals. Therefore the 
combination of corn grain, gluten feed, 
and protein-poor timothy hay would 
provide an unbalanced combination of 
protein and would produce poor re- 
sults. 

On the other hand, if a man has an 
abundance of clover hay or alfalfa hay, 
I would tell him that he could safely 
use gluten feed as the main protein- 
‘ rich supplement along with farm grain. 
However, I would add that he could 
secure still better results by using a 
combination of protein-rich feeds, such 
as a combination of gluten feed along 
with cottonseed meal, wheat bran and 
linseed meal. 

Minerals for Dairy, Cows 

No topic has received more discus- 
sion during the past few years among 
dairymen than the question of minerals. 

Ten years ago if a man. had told me, 
“IT have only half enough legume hay 
for my cows, how shall I use this lim- 
ited amount?” I would have advised him 
to feed all of the legume hay to the 
cows during the first part of their lac- 
tation period and use the poorer hay 
when the cows were producing less 
milk, and when they were dry. 

Today I would advise him differently 
because of investigations on the min- 
eral requirements for milk production. 
I would advise him to feed some le- 
gume hay throughout the entire lacta- 
tion period and also during the dry 
period and I would emphasize the im- 
portance of supplying at least a limited 
amount of legume hay when the cows 
were dry. This is apparently the period 
when they can most easily restore the 
mineral content of their bodies and 
therefore legume hay, rich in lime and 
also high in vitamin D, should be sup- 
plied. 

The College Feed Conference board 
has been recommending the inclusion 
in dairy feeds of bone meal, ground 
limestone, and salt. This was done on 
the basis of the information existing at 
that time which showed that high pro- 
ducing cows were often losing lime and 
phosphorous from their bodies. It was 
the feeling that the data was very lim- 
ited and it seemed advisable to add 
mineral supplements to dairy feeds sold 


in the northern states so that the ra- 
tion would be richer in those constitu- 
ents. Most of us believed that it was 
wise to give a good dairy cow the ben- 
efit of the doubt by supplying such min- 
eral supplements. 

Recently investigations at various in- 
stitutions have shown that it is difficult 
to prevent a high producing cow from 
losing lime and phosphorous from her 
body even when mineral supplements 
are supplied. It is therefore of much 
practical importance to raise the ques- 
tion as to whether it is economical to 
incorporate bone meal and ground lime- 
stone regularly as a part of ordinary 
dairy rations. 

Extensive investigations are being 
carried on at the Pennsylvania Insti- 
tute of Animal Nutrition by Dr. Forbes 
in which the mineral balances are being 
determined for cows fed various rations 
throughout an entire year. Similar work 
is being conducted at the Vermont Col- 
lege of Agriculture. Within a year or 
two we will know much more about 
the exact mineral requirements of dairy 
cows than we do today. Until such ad- 
ditional data is secured, I believe it is 
wise to continue to recommend the ad- 
dition of mineral supplements supply- 
ing lime and phosphorous to dairy ra- 
tions unless an abundance of legume 
hay is available. 

Vitamins Are Important 

The discovery of vitamin A, or fat 
soluble A, has been a great boon to the 
dairy industry. Without doubt, the in- 
crease in the per capita consumption of 
dairy products during the past ten years 
is due in no small part to appreciation 
cn the part of the public of the im- 
portance in their diet of the liberal sup- 


‘ply of this vitamin. 


We do not need to worry about vita- 
min A injfeeding dairy cows and calves 
if we give them good legume hay. All 
green leaved plants are rich in vitamin 
A, and if hay, is cured so as to retain 
the green color it will likewise be high 
in this vitamin. If hay is allowed to 
bleach until it is a brown color, the 
vitamin A content will be very much 
reduced. 

In feeding swine or poultry the vit- 
amin A content of a ration may be of 
great, importance. For example, it may 
produce disaster if young pigs are fed 
in the winter time on a ration lacking in 
this vitamin. 

In' 1920 Steenbeck discovered in Wis- 
consin that yellow corn was rich in 
vitamin A, while white corn had little 
or none. In experiments with young 
pigs we found that if they were re- 
stricted to white corn and skimmilk in 
the winter time, many would die be- 
fore they got to the market, due to a 
lack of vitamin A. On the other hand 
they thrived on yellow corn and skim- 
milk. 

If only 5 per cent of chopped or 
ground alfalfa hay was added to the 
white corn ration, a sufficient amount 
of the vitamin was supplied to produce 
just as good results as when yellow 
corn was fed. In feeding calves it made 
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no difference whether yellow corn or 
white corn was used, for the calves were 
supplied with good legume hay. 

Since all green leaved plants are rich 
in vitamin A, there is no danger of 
any farm animals suffering from this 
vitamin when they are on good pasture. 
With swine and _ poultry, attention 
should be given, however, to furnish- 
ing plenty of this vitamin throughout 
the winter. In swine feeding do not 
expect good results under winter con- 
ditions in the north unless brood sows 
and pigs alike are supplied with some 
legume hay. I believe that a good 
share of the pneumonia in pigs, which 
is common in the northern states, is 
due to a lack of this important die- 
tary essential. 

We need to give even less attention 
to vitamin B in livestock feeding than 
to vitamin A. This is because all or- 
dinary feeds are rich in vitamin B. 

Vitamin C, or the anti-scorbutic vita- 
min, is of no importance whatsoever 
in livestock feeding. This is a vita- 
min which prevents scurvy, but man, 
monkeys and guinea pigs are the only 
animals that ever show symptoms of 
this disease. 

Vitamin D is highly important in an- 
imal feeding. This vitamin, which is 
also called the anti-rachitic vitamin, is 
necessary to enable an animal to as- 
similate and use the calcium and phos- 
phorous in its diet. I have already 
mentioned the importance of vitamin D 
im connection with the mineral require- 
ments of dairy cows. 

Investigations have shown that the ul- 
tra violet light of sunlight and of cer- 
tain artificial lights such as the quartz 
mercury lights, have the same effect as 
vitamin D. 

Vitamin D is made from q certain 
compound known as ergesterol, present 
in small amounts in certain feeds. Ap- 
parently ultra violet light, acting upon 
this compound, changes it into vitamin D. 

Sun Makes Vitamin D 


In the tissues underneath the skin 
there are small amounts of ergesterol. 
The ultra violet light in sunlight pen- 
etrates the skin and changes this com- 
pound into vitamin D. The vitamin is 
then transferred to whatever part of the 
body that needs it. 

Numerous investigations have shown 
that rickets in children can be cured by 
exposure to ultra violet light. In a 
similar manner pigs or chickens suffer- 
ing from a deficiency of vitamin D are 
cured by irradiation with ultra violet 
light. Investigations by Professor Hart 
and colleagues at Wisconsin have shown 
that milking goats are also affected by 
ultra violet light in a favorable manner. 
Their ability to assimilate lime and 
phosphorous is increased by such ex- 
posure, and the vitamin D content of 
the milk is likewise improved. We 
would naturally conclude that the same 
results would be secured with cows. 

The most extensive investigations on 
this subject are those by Professor Hart 
and his associates. They have found 

(Continued on Page Forty-four) 
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TheFeedixie 


Here’s a feed mill that will save money 
for you. Feedixie grinds feeds and 
grains to any degree of fineness in one 
operation and at the lowest possible 
cost. It operates smoothly, speedily 
and economically without friction, 
heating or clogging. 


Engineers with 30 years experience in 
building hammermills have designed 
Feedixie with one principal purpose— 
largest possible production at lowest 
possible cost. Competitive tests have 
proved Dixie mills have lowest operat- 
ing costs and lowest maintenance 
costs. All parts are simple and are 


built to give lasting service. No Dixie 
hammermill has ever been returned 
because it failed to live up to the 
claims made for it. Dixie hammer- 
mills are the result of the perfect com- 
bination of modern grinding princi- 
ples with a number of exclusive 
features developed by the Dixie en- 
gineering department. 


It will pay you to investigate the 
Feedixie at once. Tell us about your 
grinding problems and we will 
promply mail you complete data and 
prices of the Dixie mill which you 
need—without obligation, of course. 


DIXIE 


4215 Goodfellow Avenue, St. Louis, Mo. 
Chicago Office— 236 N. Clark St. 
New York Office—104 Pearl Street 


quirement. 
day for your copy 


catalog which 


hammermills. 


Pacific Coast Office—2411 E. 26th St., Los Angeles 


MACHINERY 
COMPANY 


This is one of the 
several models and 
sizes we make to meet 
every feed grinding re- 
Write to- 


of 


our free illustrated 
de- 
scribes in detail the 
many features of Dixie 
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Farmers Warned Against Buying 


“Bargain Price” Seeds 


Thousands of Rural Folks Are Fleeced by ‘“‘Gold Brick’’ Offers 
Dealers Should Educate Patrons to Use Only Reliable Brands 


is a “gold brick’? “It 

may glisten like gold on the 

outside, but be nothing but lead 
on the inside’. Its outer appearance 
may be extremely attractive, but upon 
investigation it is found to be undesir- 
able. It may appear like the real thing 
but when closely examined it is found 
to be a fraud and a delusion. In other 
words, it appears to be valuable but 
really is worthless. Many a farmer who 
has purchased either highly advertised 
or bargain seeds at high prices finds 
that he has bought a “gold brick’. 

The first seed “gold brick” by which 
farmers are apt to be caught are the 
varieties of small grains sold by smooth 
talking agents of seed companies in New 
York and other states. The agents tel! 
a wonderful story, explaining that their 
varieties will outyield anything. No far- 
mer should buy a “gold brick” of this 
kind* without at least obtaining samples 
of the seed and sending them to the ex- 
periment station to. be examined and to 
get information as to their probable 
value. 


Another “Gold Brick” 

A second form of “gold brick” which 
appears in the seed trade is the new 
varieties being introduced by growers 
and seedsmen and for which exorbitant 
prices are charged. Not many years 
ago a farmer in Minnesota introduced 
a new oat known as the Enoch Swen- 
son oat. Great claims were made for 
this variety. It was said it outyielded 
any other variety of oats with which 
it could be compared. In his radio talk 
last week Professor Leith pointed out 
that over a three year period at the Wis- 
consin experiment station our own 
State’s Pride oats averaged approxi- 
mately 67 bushels per acre where the 
Enoch Swenson averaged 30. Mr. Swen- 
son made much money, but the unfortu- 
nate and unwise farmers who paid high 
prices: for the oats lost a lot of money. 


Recently the Montana experiment sta- 
tion tried out a new oat which, it was 
claimed had been brought from Aus- 
tralia. It was called the Kiami oat, and 
great claims were made for its yielding 
qualities. It was offered for sale in 
small lots only at $10.00 per bushel. An- 
other of the same type was the Plaza 
oat, tried out first in North Dakota and 
sold at $10.00 per bushel. Then right 
here in our own state a company at 
Fond du Lac was not only offering but 
selling the Great Dane oats at $4.50 per 
bushel. Trials with these oats under 
Wisconsin conditions showed that they 
yielded much less than our own standard 
varieties, yet many farmers paid the 
high prices for them, due to the high 


{ MORNING, NEIGHBOR! 
2. | HOW DID THAT BARGAIN 
SEED TURN OUT? 


pressure salesmanship of tne agents who 
were selling them. 

Another “gold brick” of the same 
type was the new spring wheat de- 
veloped by a Minnesota farmer which 
was claimed to be a cross of spring 
wheat and emmer. Great claims for its 
disease resistance, milling qualities and 
high yield were made and the originator 
named it “Hope” wheat, because he 
claimed it was the only hope of the 
wheat raiser or high yielding, high grade 
wheat. The wheat was offered at $1.00 
per ounce. This is $16.00 per pound or 
$960 a bushel. At the rate of 1% bush- 
eis, it would cost $1,440 to seed an acre. 
Trials with this wheat have shown that 
it is of no better milling qualities and 
does not yield any better than some of 
the standard spring wheats, of which 
good seed can be purchased for not 
more than $2.00 a bushel. Thousands 
of Minnesota and Wisconsin farmers 
bought this wheat at the high prices, 
but if ever there were “gold bricks’, 
these much vaunted but disappointing 
varieties were certainly entitled to the 
name. 

Some years ago an advertisement ap- 
peared in our state papers headed Pro- 
so. Marvelous were the qualities as- 
cribed to this newly discoveréd hay and 
seed crop and the advertisers generous- 
ly agreed. to supply any farmer who 
cared to try it out with an ounce of 
the seed at a cost of 25 cents. Many 
farmers who read the advertisement 
said, “Here is a new and wonderful 
crop. I intend to get in on the ground 
floor,” and in went his order. The men 
at the experiment station, however, 
knew that Proso was only another name 
for hog or broom-corn millet, the seed 
of which has been sold by every reput- 
able seedsman for many years. This 
millet is produced almost entirely for its 
seeds which are used in bird and poul- 
try feed mixtures and as a_ substitute 
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for corn in the states where corn does 
not grow well. It is an annual grass 
and does not make good hay because 
the stems become woody too early in 
its growth. At the rate of 25 pence an 
ounce this seed cost $4.00 a pound or 
$234 a bushel! Reliable seed companies 
were offering high grade Proso millet 
seed at retail for seed purposes at a max- 
imum of eight cents a pound. One 
seedsman is advertising it this year at 
$3.75 per hundred pounds. Fortunate- 
ly, this advertisement was drawn to the 
attention of the director of the seed lab- 
oratory and he immediately sent articles 
to all of the papers of the state draw- 
ing attention to the fraud which was 
being perpetrated. The advertisement 
quickly disappeared but nc one knows 
how many farmers were induced to in- 
vest in this particular “gold brick”. 
Beware of Bargains 

Have you seen the ads for “bargain” 
seeds and read the flowery stories of 
how much money the purchase of these 
will save you? For a number of years 
there have been certain mail order seed 
companies making extravagant claims 
for their seeds in advertisements and in 
publicity in agricultural and other pa- 
pers. It is perfectly natural for a 
farmer to wish to seed his fields at as 
low a cost as possible and the bargain 
advertisements issued by these com- 
panies appealed to many farmers. As 
these mail order houses were outside the 
state and the seeds were shipped direct- 
ly to the farmer who purchased them, 
this also was interstate commerce and 
the state seed laboratory could not help 
the farmer to recover damages if the 
seed proved to be low in quality or bad- 
ly infested with noxious weed seeds. 
Examinations of some of these lots ot 
seed showed them to contain as many 
as six different kinds of noxious weeds 
and 48 kinds of other weed seeds. 

(Continued on Page Forty-three) 
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Good Business awaits 
the Alert Dealer 


in spite of the milk surplus and the dairy- 
man’s consequent desire to keep his feed 
costs at a minimum. 


Remember, the dairyman MUST keep on 
feeding, milk surplus or no. Your problem 
narrows down to keeping on hand the feeds 
the dairyman will turn to at a time when 
economy in feeding is his chief consideration. 


Buffalo Corn Gluten Feed 


heads the list of a few essential feeds the 
dairyman will want. Bran, midds, ground 
oats and hominy are others. With these few 
old reliable ingredients a ration can be put 
together that will carry any herd at a mini- 
mum of expense. 


If you have a batch mixer you can do a 
nice business putting out low-cost, low- 
protein mixtures to your trade. We shall be 
glad to co-operate with you by supplying 
special advertising matter for this purpose. 


23% protein guaranteed 


Cor 
In MINTHUM 2 
FIBRE 8.9% 


RE GLUTER 


Write: RATION SERVICE DEPT., 


Corn Products Refining Co. 
17 Battery Place, New York City 
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(CORN O Feeding Oatmeal 


14.5 Protein 3.9 Fibre 


For Mashes and Poultry Fattening 
Feeds—for Pigs, Calves and all 
young and growing animals. Fully 
equal to Ground Oat Groats and 
Rolled Oats for animal feeding at a 
big saving in price. 


(CCORNO Hygrade Oatfeed 


11.0 Protein 19.0 Fibre 


Almost as much protein as Whole 
Oats, ground or unground, or 
Ordinary Bran. 


A splendid feed for Dairy Cows. 


CORNO BRAND 


Rolled Oats Reground Oat Hulls 
Steelcut Oatmeal Unground Oat Hulls 
Whole Oat Groats Fine Ground Oat Hulls 
Ground Oat Groats Hominy Feed (7% Fat) 
Three Minute C Co. 
hree inute Wereals Wo. 
DEPARTMENT 14 CEDAR RAPIDS, IA. 


E. S. Woodworth & Co. 


MINNEAPOLIS, MINNESOTA 


Offer a complete line of 


Millfeeds 


OIL and COTTON SEED 
MEALS 


either straight or mixed cars. 


Large warehouse facilities and com- 
plete stocks insure prompt shipment. 


Grain We offer: 
Oats, Corn, Rye, Barley 
and Chicken Wheat 


WIRE OR PHONE 
ATLANTIC 4593 for PRICES 


Try Us. You will like our service. 
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Dealers Can Help 
Dairy Farmer 
Get Higher Price 
For Products 


other butter substitutes. 


butter industry $1.75. 


TATISTICS show that farmers buy 70 per cent of all the oleo and 
This has saved the farmers over the 
entire country about $5,000,000 but this so-called saving has cost the 
dairy farmers of America $175,000,000 in lower prices. 


Every nickel the farmer saves in buying oleo costs him and the 
Can anybody call that a saving? 


Every feed dealer should bring this fact to his customers and en- 
courage them to use dairy products on their own tables. 
also use them himself and promote their consumption and distribu- 
tion among his friends and business associates. 
needs all the help it can get and the feed dealer should be more 
than willing to lend a helping hand. 


He should 


The dairy industry 


EED dealers have an excellent op- 
portunity to help improve the low 
prices now prevailing in the dairy 

industry. This can be accomplished by 
learning everything possible about the 
value of milk, cream and butter as a 
food, by encouraging grocers to push 
the sale of dairy products, and by em- 
phasizing the importance of these pro- 
ducts to the farnrer who produces them. 

The farmer should be the first one 
ta know why milk is the best drink in 
America. He should be the first one 
to know why butter is the best spread 
for bread. What would be the result 
if every dairyman knew what a desir- 
able product he was producing? As 
soon as he found it out he would be- 
come enthusiastic about cheese, butter 
and milk. He would want all the world 
to know it. There you have the foun- 
dation for a much discussed campaign. 


Must Know Own Product 

The logical person to advertise a pro- 
duct is the one who is producing it. 
If he does not know anything about its 
utility, he will not be able to sell it un- 
less there is a natural demand. The 
natural demand can be changed by a 
competitor who is shrewd enough to 
present the right appeal. 

If an advertising campaign on dairy 
products is to be successful the dairy- 
men must become enthusiastic about it. 
They never will get behind an educa- 
tional program designed to tell the 
truth about dairy products until they 
themselves know what the truth is. It 
is folly to expect farmers or anyone 
else to support an idea of which they 
have no knowledge. ' 

So it is of utmost importance to get 
the story to the farmer first, because 
he is the one who will be called upon 
to foot the bill for advertising whether 
he pays directly or indirectly. If all 
the dairymen know the value of dairy 


products they will be glad to pay to see 
that the other hundred million people 
in the United States learn the facts. 

Such facts as these are impressive: 

Seven children, all 11 years old, in an 
orphanage in Rochester, N. Y., were 
fed on a uniform diet except that dur- 
ing the first six months they had but- 
ter, the second six months they had 
oleo and the third six months they were 
given butter again. 

The average gain made by each child 
during the first six months was 6.32 
pounds. During the second six months 
when oleo was used instead of butter 
they showed a loss of 1.35 pounds. Dur- 
ing the third six months, when butter 
was replaced in the diet, there was an 
average gain of 8.12 pounds per child. 


An experiment recently conducted in 
a hospital just outside of London 
showed substantially the same results. 
This proves conclusively that there is 
an unseen growing property in butter 
which is not present in oleo. What is 
this growing property? 

It is the fat soluble vitamin A. This 
vitamin is destroyed by heat and ageing. 
Those familiar with the process of man- 
ufacturing oleo know that the oils used 
stand in hot vats for long periods of 
time. This destroys any vitamin A 
which might, be present and it is safe 
to say that most of the, oils used carry 
very little if any of this important 
growth element. 

Milk Is Inexpensive 

Growth vitamin is not only needed 
for “growing” children. The tissues of 
all bodies are being built up and torn 
down all of the time. If there is no 
vitamin A present the tearing down pro- 
cess will exceed the building up process 
and there will be a general lack of 
healthfulness and a loss of vitality. It 
is, therefore, just as important for the 
adult to have abundant vitamin A in his 
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Month of 
Total No. Ths. Milk received 


Total No. Ts. Cheese made G7 
No. Ths. of Milk per 1D. of Cheese ........7°.9_ ms, 
Average [rice per Cheese -....... 
Average Price per 100 Ths. MIIk ..... 
Average price per 100 ths. Wher Cream $....” o 7 


Total Cheese Skies 3.07 


Whey Cream a 3. 4b. J 
Total Amount of Monga receiged 
Making and Boxing e 4% 89 
Amount Money Due Patrons AMES 
Total Amount of Butter Fat -.- 
Price per tb. for Butter 
Your Amount of Milk ... 
Youur Averige Test Jo 
Your Amount of Butter,Fat 
Cheese drawn by rou 
Hauling 
Advance $ 

Amount Due You $. AL? 
Ne. Amount Due $. 


The above cheese factory statement shows 
the low prices prevailing for dairy products. 
This farmer received only $1.81 a hundred 
for his milk. Others are receiving even lower 
prices. The dairyman cercainly needs help. 


diet as it is for the child. 

According to a careful study of the 
comparative values of milk as a food, 
Prof. M. J. Rosenau, Harvard Medical 
School, makes the following report in 
his book, “The Milk Question”, pages 


24 and 25: <A quart of milk has food 

value of 
2 pounds salt codfish @29 c $ .58 
2 pounds chicken......... @38 c 76 
pounds lean beef.....@59 c 37% 
4 pounds beets............. @10 ¢ .40 
2 pounds lean beef.....@50 c 37% 
4 pounds cabbage... @ 6%c 20 
6 pounds spinach........ @ 45 
7 pounds lettuce......... @15 c 1.05 


The above comparison of prices is 
made on the basis of Milwaukee retail 
prices where milk sells at 12 to 16 cents 
a quart, depending upon the grade. 
Milk, as the comparison ciearly shows, 
is the most inexpensive and best food. 

Farmers Lack Facts 

How many farmers realize these 
facts? How many city people realize 
that milk is such-a good food? The 
logical source of the facts about milk 
is from the people who produce it. Give 
the farmer these facts. Get them to 
believe in milk. Then an advertising 
campaign to boost dairy products will 
have basic soundness and power. 

After all the big difficulty with the 
butter market is that farmers have not 
realized its excellence. Some of them 
have used oleo on their own tables. 
There are reports that 70 per cent of 
the oleo is sold to farmers. This, of 
course, does not mean that dairy farm- 
ers alone are buying and using oleo. But 
even so this condition cannot continue 
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if the dairy industry expects to pros- 
per. 

The fact that the farmer has been 
using butter substitutes shows that he 
is lacking in information about the 
merits of butter. It is up to every 
dealer to go as far as he can to get the 
proper information to the farmer. Teach 
the dairyman to be salesmen of their 
‘ own goods. Then they will sell them- 
selves and everyone else. 


Grocers and feed dealers are usually 


fellow businessmen. This contact is 
valuable. The dealer may employ his 
friendly influence in encouraging the 


grocer to promote greater consumption 
of dairy products among customers. It 
will help the cause immensely. Other 
interests which are active in the sale 
or consumption of dairy products should 
aiso be approached and their assistance 
should be solicited. And last but not 
least the dealer himself may boost for 
the cause by insisting that dairy pro- 
ducts only and no substitutes are served 
in his home. 


Washington Dealers Adopt 
Feed Trade Rules 


Trade rules for improving the stan- 
dard and efficiency of business were 
adopted by the Feed Dealers’ Associa- 
tion of Washington at the second an- 
nual convention which was held at Ta- 
coma, February 21. More than 150 
members from all parts of the state at- 
tended. 


The trade rules adopted included 
standard terms to be observed in filling 
hay contracts, arbitration and dispute, 
misbranding, trade name imitations, un- 
fair competition, quantity discounts, re- 
bates, dividends and profit sharing, guar- 
anteeing against decline, warehousing 
and hauling charges and other trade 
practices. The federal farm board ac- 
tivities and other problems were also 
discussed at the convention. 

Charles England, Vashon, was re- 
elected president of the association; A. 
G. Nelson, Renton, was renamed vice- 
president and George R. Thompson, 
Chehalis, secretary and treasurer. New 
members named on the board of gov- 
ernors of the organization for three- 
year terms are E. W. Frye, for the 
central Washington district; R. M. Cla- 
gett, governor at large, and F. Holm, 
for the Tacoma territory. 

The Feed Dealers Association of 
Washington is only two years old but 
has already achieved many benefits for 
dealers. The new set of trade rules 
adopted at the convention is expected 
to further the progress and prosperity 
of the members. Floyd Oles is manager 
of the organization. 


FARMERS FEED & FUEL CO., 
Burlington, Wis., held its annual meet- 
ing recently and _ re-elected William 
Bauman, president; William Robers, 
vice-president; Henry Wehmbhoff, secre- 
tary, and Frank Bohnsack, manager. 
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Heavy Burden 


On Eastern Merchants 


ORE than 185,000 farmers are 


Credit Imposes 
buying nearly $70,000,000 worth 


of feed annually from the mem- 


bers of the Eastern Federation of Feed 
Merchants. These figures are based on 
early returns from a questionnaire sent 
recently to the entire membership of 
the organization. 

Credit is still a heavy burden with 
many of the members, the = survey 
showed. The total of notes and ac- 
counts receivable among 105 feed mer- 
chants was $2,752,988.86, or an average 
of $26,218.94 for each member. With 
these figures as a basis it is estimated 
that the credit burden of the entire 
membership of the federation aggre- 
gates $11,011,955. 

“Our organization is certainly a big 
bank,” declared one of the directors, 
upon observing the figures. “But un- 
fortunately instead of earning money for 
the feed merchant, this kind of a bank 
brings him many serious iosses.” 

The Eastern Federation is endeavor- 
ing to solve the credit problem by en- 
couraging its members to operate on a 
cash basis. Many of them, in replying 
to the questionnaire, reported that they 
had adopted the plan and had found it 
satisfactory and profitable. Spurred on- 
ward by the immense figures revealed 
in the survey, the federation plans to 
make even more intensive efforts to as- 
sist its members in changing their busi- 
ness system to the cash basis. The 
organization is convinced that this is the 
most effective method of solving the 


P. A. Robinson, Buffalo, 


Wins Struven Prize 

P. A. Robinson, Buffalo, N. Y., 
guessed that it took 675 menhaden fish 
to make the 100 Ib. bag of Struven’s fish 
meal which was displayed by Charles 
M. Struven, Baltimore, during the con- 
vention of the Eastern Federation. The 
actual number, according to Mr. Stru- 
ven, was 684. 

J. R. Bodurtha, Utica, N. Y., drew 
second prize with a guess of 632 and H. 
W. Root, Buffalo, N. Y., won some 
nifty neckties for third prize when he 
guessed 627. M. A. Anderson, who es- 
timated only 13, was awarded the bag 
of meal as a booby prize and was or- 
dered to take it home with him. 

Mr. Struven and his son, Charles Jr., 
appeared to enjoy the novel guessing 
contest as much as the dealers. On his 
return to Baltimore, Mr. Struven wrote 
to Secretary W. A. Stannard as follows: 

“We want to congratulate the federa- 
tion upon the most successful feed con- 
vention the writer has ever attended. 

“We were happy indeed to see the 
wonderful spirit of good fellowship 
which prevailed in connection with our 
little contest which we think went over 
with a bang.” 
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credit problem and removing the bur- 
den of millions of dollars which are an- 
nually tied up in delinquent accounts. 

Members of the federation comprise 
an established retail institution which 
involves millions of dollars in ‘buildings 
and equipment which are necessary to 
serve the trade territory. Figures based 
on the questionnaire reveal that each 
merchant has invested an average of 
$32,992 in his business, exclusive of the 
merchandise which he handles. This 
chiefly represents buildings, grinding 
and mixing equipment and other neces- 
sary supplies. The total investment rep- 
resented by the federation merchants as 
based on the questionnaire figures aggre- 
gates $14,516,790. 

In addition to this outlay millions of 
dollars are invested in merchandise. The 
average inventory of merchandise for 
each member, according to the question- 
naire replies, is $22,318. ‘The total for 
the entire membership is computed at 
$9,820,280. 

The average annual business done by 
each , merchant, questionnaire replies 
show, is $154,753, and the total for the 
entire membership approximates $70,- 
000,000. Only a minority of the mer- 
chants reported having a trade volume 
of less than $100,000 a year. 

All federation members are requested 
to fill out the questionnaire and return 
it at their earliest possible convenience. 
Complete data will enable the organi- 
zation to determine its exact status in 
the feed industry and will assist it in 
carrying out its constructive program. 


GEORGE URBAN, JR., nationally 
known miller, Buffalo, who died re- 
cently, left an estate of a gross value 
of $898,846 with a net worth after all 
deductions, of $692,944, which is di- 
vided among surviving relatives. 


JOHN MANSON, Ida Grove, Ia., has 
purchased the interest of his partner, 
John Macklem in the M. & M. Feed Co., 
and will continue business under the 
same firm name. 


California Dealers Plan 
Meeting April 25, 26 


The California Hay, Grain and Feed 
Dealers association will hold its annual 
convention at Los Angeles, April 25 and 
26, I. J. Stromnes, secretary and treas- 
urer announces. Effects of the federal 
farm board program on the grain busi- 
ness will be the most important topic of 
discussion, Mr. Stromnes reports. Trade 
problems of the members will also be 
discussed and many good merchandis- 
ing ideas are expected to be learned by 
all dealers who attend. 

Preparations. for the program are al- 
ready under way and a record-breaking 
attendance is anticipated. 


; 


Gentlemen: 

After having installed one of your small high 
powered electro-magnets, we find that it has 
given us very satisfactory service against tramp 
iron and at this time would like to pass on the 
good word to anyone operating an attrition 
mill. There is no doubt in our minds that this 
magnet will pay for itself in a very short time 
by the protection it has given our mill. It has 
effected a saving for us by keeping the burrs 
in our mill in much better shape, which has 
helped make a saving in our power cost. It 
also provides a means for more business due 
to the fact that the farmers’ feed is free from 
dangerous iron, which we know has taken the 
lives of many cattle every year. 


Yours very truly, 
Johnson & De Long, 
Clinton, Wisconsin 


Thigh 


the New Dings Automatic 
Magnetic Separator for feed mulls 


Reduces Grinding Power. From 10 to 20%. Makes 
screens and hammers last twice as long. Prevents fires 
and explosions. Makes feed safe for customers’ cattle. 
Fully Automatic. Works perfectly on the steepest 
chute. Automatic discharge opens to full width of 
chute and instantly discharges any piece of iron large 
or small —an exclusive feature. 

Enormous Electro Magnetic Strength. Hundreds of 
times stronger than permanent magnets. Absolutely 
perfect separation assured. Stops wear and tear on 
machines, eliminates danger of fires and explosions. 
So inexpensive it often pays for itself the first year. 
Insist on a Genuine Dings made by the world’s largest 
manufacturer of magnetic separators. 


DINGS MAGNETIC SEPARATOR Co. 
The world’s largest manufacturer of Magnetic Separators 
704 Smith Street, Milwaukee, Wis. 


Boston: 304 Rice Building 
New York City: 30 Church Street 


San Francisco: 273 Seventh Street 
Chicago: 332 S. LaSalle Street 


Branch Offices in Other Principal Cities 


Gentlemen: 
Please send your new Free Catalog 
on Automatic Spout Magnets. 


Name 


Address 


State .. 
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NATIONAL PRODUCTS COMPANY, Ine 


ST. 
EXECUTIVE OFFI ICES HARRISON, N. J. BOSTON. MASS. CHICASO. ILL. ye wFOUNDLAND 
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25 Years ot Service 
To Users of Cod Liver Oil 


OR twenty-five years, the National Oil Products Company has been 
serving users of cod liver oil. For the year 192% we imported 
6,698,615 lbs. of oil which was extracted from the livers of the codfish. 


For three years, our Farm Feed Division has supplied feed manufac- 
turers with cod liver oil of guaranteed vitamin potency. For two 
years, we have enabled manufacturers to make startling savings with 


NOPCO-X and NOPCC-XX. 


Satisfaction Means Progress 


Our first feed manufacturer customer, 
the Poultrymen’s Service Corporation 
of Toms River, N. J., is still with us. 
Month by month, our customer list has 
grown until today it includes over four 
hundred manufacturers of poultry 
and animal feeds. Many of these 
have made exhaustive biological tests 
in their own laboratories before stand- 
ardizing on NOPCO products. 


We therefore say 


After a searching investigation of our 
laboratory facilities and manufacturing 
standards, we were granted exclusive 
license for the United States, Canada 
and Newfoundland to manufacture a 
concentrate of the anti-rachitic factor 
(Vitamin D) from cod liver oil, using the 
patented process developed in the lab- 
oratories of Columbia University. To 
hold this valuable license we must 
continue to maintain standards satis- 
factory to the University authorities. 


why experiment with new and untried pro- 


ducts when NOPCO-X and NOPCO-XX have been time-tested ? 


A vigorous advertising campaign reaching 2,150,000 monthly readers is educating 
poultrykeepers everywhere to look for the NOPCO Guarantee. Certificates bearing 
this guarantee are issued to authorized users of NOPCO products. We also supply, 
gratis, tags carrying the NOPCO Guarantee for use on or in the bags. 


However well known your brand, it will sell better when reinforced with the 


NOPCO Guarantee. 
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FEEDS AND FEEDING 


Adjusting The Protein Content 
Of Dairy Rations 


Written exclusively for The Feed Bag 


By F. B. Morrison 
Cornell University, Utica, New York 


HENEVER a dairyman asks 

me for suggestions about good 

concentrate mixtures or “grain 
mixtures” to feed his cows, I at once 
ask him, “Just what kind of roughage 
are you feeding your cows, and about 
how much milk and butterfats are they 
producing, on the average?” 

I do this, because it is necessary to 
have these facts before anyone can give 
worthwhile advice, regarding the best 
concentrate mixture for a dairy herd. 

Everyone who is at all versed in the 
fundamental principles of stock feeding 
knows that the amount of food nutrients 
required by any cow depends on the 
amount of milk and butteriat she is pro- 
ducing. In all modern feeding stan- 
dards, a recommendation is first made as 
to the amounts of the various nutrients 
that should be supplied to maintain the 
body of the cow. This maintenance re- 
quirement depends on the live weight 
of the animal. 

Then recommendations are made cov- 
ering the amounts of nutrients that 
should be supplied for each pound of 
milk containing various percentages of 
butterfat. 


Correct Protein Amounts 

In the Morrison standards which are 
now commonly used in this country, it 
is recommended that for maintenance a 
dairy cow should be fed 0.70 of a pound 
of digestible crude protein and 7.925 
pounds total digestible nutrients per 
1,000 pounds live weight. For each 
pound of 3.5 per cent milk she should 
be given in addition .049 to .061 of a 
pound of digestible crude protein and 
.284 to .314 of a pound of total diges- 
tible nutrients. 

If the milk is richer than this, more 
nutrients are required to produce each 
pound. Thus, for each pound of 5.0 per 
cent milk, there are required .060 to .073 
of a pound of digestible crude protein 
and .362 to .402 of a pound total di- 
gestible nutrients. 

A range is indicated in the amounts 
of nutrients recommended by these stan- 
dards, because feeding standards cannot 
be as exact as the multiplication table. 
Any ration which comes within the rec- 
ommendations of the standards will be 
satisfactory, providing it is made up of 
suitable feeds. 

To illustrate the manner in which the 
protein content of the concentrate mix- 
ture should be adjusted’ to fit the kind 


of roughage fed, let us figure out bal- 
anced rations with various combinations 
of roughages for a 1,200 pound Holstein 
cow producing 30 pounds of 3.5 per 
cent milk a day. 

For maintenance and milk. production 
this cow will require 2.31 to 2.67 pounds 
digestible crude protein and 18.03 to 
18.99 pounds of total digestible nutri- 
ents. When protein-rich feeds are rela- 
tively inexpensive in comparison with 
the grains, it may pay to feed well up 
toward the higher amount of 2.67 
pounds of protein recommended for this 
may result in a little higher milk pro- 
duction. On the other hand, good pro- 
duction will be secured if the cow is fed 
only 2.31 pounds digestible crude pro- 
tein a day. Feeding this lower amount 
of protein will usually be more econom- 
ical when protein-rich feeds are relative- 
ly expensive. 

Let us first suppose that the dairy- 
man has available for roughage only 
timothy hay and corn silage. A cow 
will eat about one pound of good hay 
and 3 pounds of corn silage a day for 
each 100 pounds of weight if she is fed 
all she will eat of both. However, timo- 
thy hay is not as palatable as clover and 
alfalfa, and a 1,200-pound cow will not 
eat more than about 10 pounds of timo- 
thy hay, along with 36 pounds of corn 
silage. 

How far does this go toward meet- 
ing the recommendations of the stan- 
dards? 

Comparison With Standard 

By consulting a table showing the di- 
gestible nutrients in various feeds, we 
will find that 10 pounds of timothy hay 
will supply only .30 of a pound of di- 
gestible protein and 4.85 pounds of total 
digestible nutrients. The 36 pounds of 
corn silage will supply .40 of a pound 
of digestible protein and 6.37 pounds of 
total digestible nutrients. This makes 
a total of only .70 of a pound of digest- 
ible protein and 11.22 pounds of total 
digestible nutrients furnished by this 
combination of roughages. 


Professor Morrison will conduct 
this department regularly for The 
Feed Bag. He will be glad to answer 
any questions you may wish to ask 
him. Send your letters to Feeds and 
Feeding Department, The Feed Bag, 
86 East Michigan street, Milwaukee. 


THE FEED BAG—MARCH, 1930 


Subtracting these amounts from the 
total amounts recommended in the stan- 
dard we will find that it will be neces- 
sary to supply in the concentrate mix- 
ture 1.61 to 1.97 pounds digestible pro- 
tein and 6.81 to 7.77 pounds digestible 
nutrients. 

A typical good 24 per cent dairy feed 
will supply about .21 of a poundi of di- 
gestible protein and .75 of a pound of 
total digestible nutrients per pound of 
feed: To bring the total nutrients up to 
the standard will take about 9.5 pounds 
of such feed. This will furnish 2 pounds 
of digestible protein and 7.12 pounds 
of total digestible nutrients. 

Such a ration would be well balanced 
and the protein would be just about up 
to the higher figure in the standard. 
However, if we reduce the amount of 
the concentrate, mixture there would be 
a lack of total nutrients. 


Proteins With Roughages 


These computations show that to bal- 
ance a ration with timothy hay and corn 
silage as the roughage, even for a cow 
producing no more than 30 pounds of 
3.5 per cent milk, the concentrate mix- 
ture should have a total protein con- 
tent of about 24 per cent. 

Even though this ration is “balanced”, 
it will not produce the results of a ra- 
tion containing a liberal amount of good 
legume hay. Any good dairyman knows 
that his cows will yield more milk and 
consequently make a larger net return 
when they receive good alfalfa or clover 
hay in place of timothy, even though a 
concentrate mixture high in protein is 
fed with the timothy. 


Let us now suppose that another 
dairyman has a similar cow but that he 
has plenty of practically pure clover hay 
and also good corn silage. The cow 
will delight in cleaning up 12 pounds 
of such hay, along with 36 pounds of 
corn silage. This roughage will fur- 
nish 1.31 pounds of digestible protein, 
or nearly twice as much as the first 
combination. It will also supply 12.48 
pounds total digestible nutrients, or over 

(Continued on Page Forty-one) 
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This New Milk Product 


KRACO 


builds healthy, sturdy 
chickens like these... 


cures, prevents coccidiosis 


CIENCE discovered it! Extensive practical field tests 
proved its real value! 


KRACO, added to poultry feed, prevents coccidiosis—cures 
even severe cases. Builds healthier, stronger boned chicks. 
Increases the resistance of baby chicks to contagious dis- 


eases in general. 
70% lactose! 


KRACO contains the naturally balanced mineral elements 
of milk. 


Based on the results of research that demonstrated the 
value of lactose (milk-sugar) as the essential factor in milk, 
when used as a control ration—KRACO contains a record 
high percentage of lactose! 70 per cent! And a higher 
percentage of the valuable soluble milk minerals than is 
found in any other product! 


Chickens like it 


Its distinctive flavor increases palatability, insures a more 
uniform consumption. 


KRACO does not destroy the balance of the ration—it 
increases its efficiency! 


Economical, too—and profitable to handle. Less KRACO 
is required in mixing with other feeds. 


KRACO comes in 100 lb. bags—always uniform in appear- 
ance, texture, and analysis. 


Write for details 


You can recommend KRACO to your customers with the 
utmost assurance that it will obtain maximum results. Let 
us send you complete information about KRACO—and in- 
structions for mixing. Write for free leaflet today. 


KRACO 


Milk-Sugar Feed 


Made only by 


KRAFT-PHENIX CHEESE CORPORATION 


403-C Rush Street, Chicago, Illinois 
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WE SELL DEALERS ONLY 


Queen Wheat Feed 
is a Pure 
K 


Wheat offal 
and is man- 
ufactured 
in our own 
mills. Can 
furnish 
Queen in 
straight or 
mixed cars 
with Che- 
rokee Pure 
Bran and 


Cherokee 
Middlings. 


Capital Flour Mills, Inc. 


CORN EXCHANGE 
MINNEAPOLIS, MINNESOTA 


= WHEAT FEED 


‘Wheat Low Grade Flour, Red Dog, Middlings 
Brea, Screenings not exceeding mill ren 
— CRUDE PROTEIN 15.7% 
CRUDE FAT - - 4.6% 
CRUDE FIBRE - -83% — 
ST. PAUL, MINN. — 


<— Office 315 Corn Exchange 
MINNEAPOLIS, MINN. 


----for almost half 


a century---- 


BVERY time you sell a sack 
of flour it should do at 
least three things for you. Give 
you a fair profit; satisfy your 
customer; and with the future 
in mind, make it possible to 
sell another sack to the same 
customer. 

It takes a good flour to do those 
things. OCCIDENT is that 
kind of flour. Dealers have 
been selling OCCIDENT that 
way for nearly half a century. 


OCCIDENT FEEDS 
Occident Hard Wheat Bran 
Occident Wheat Mixed Feed 
and 
Alta Hard Wheat Middlings 
FREE FROM SCREENINGS 
HIGH IN PROTEIN 


RUSSELL-MILLER MILLING CO. 
General Offices 
MINNEAPOLIS, MINN. 


FLOUR 
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Efficiency Is Best Safeguard 
Against Chain Inroads 


(Continued from Page Thirteen) 
prosper if he observes the sound essen- 
tials of good business. 

“Nothing can be gained,” he said in 
an interview, “until independent mer- 
chants here, there and everywhere ap- 
preciate their obligations and give the 
public the type of store it has a per- 
fect right to expect. The solution of 
the problem rests with the merchant 
and not in a lot of conversation.. 

“Right within the independent mer- 
chant’s grasp at the present time is an 
opportunity that seldom comes to any 
industry. Propaganda is being spread 
over the country daily telling of the 
many advantages gained through inde- 
pendent ownership. Almost every news- 
paper and magazine that goes to press 
is telling of the problem presented by 
unusual power in the hands of the few. 
Associations are being formed in the 
smaller towns to combat chain store 
competition. Radio programs inform 
the public of the tactics employed by the 
chain store to get their business. All 
of these influences are directing trade 
toward the independent merchant, if he 
will only grasp the opportunity. 

“How can we ask the public to make 
purchases from illkept, unsanitary, din- 
gy, dirty retail establishments! How 
can we ever attempt to gain headway 
by independent ownership if the owner 
himself is disqualified for service be- 
cause, instead of 1930 operation, he is 
back in the Civil war period? How 
can home ownership of home stores ex- 
pect to get anywhere if nothing is put 
into the business but ownership? How 
can the independent merchant make pro- 


F. A. RUENITZ, Springfield Milling 
Co., Springfield, Minn.. has filed papers 
as a candidate for state senator from 
the fourteenth legislative district which 
comprises Brown and Redwood counties. 


PH. ORTH CO., Milwaukee, whole- 
sale flour dealers, suffered loss between 
$25,000 and $50,000 when a fire broke 
out in the plant January 31. The blaze 
was caused by a nail that became lodged 
in the gears of a sugar pulverizing ma- 
chine. 


QUAKER OATS MEETING 

More than 200 persons attended a 
two-day sales and advertising confer- 
ence of southern representatives of the 
Quaker Oats Co., at Memphis recently. 
L. R. Hawley, manager of the Memphis 
branch and southern sales manager, di- 
rected the program. Executives of the 
company who attended the meeting were 
John Stuart, Chicago, president; W. E. 
Suits, and R. Douglas Stuart, vice- 
presidents; Dr. J. McLean, head of the 
livestock service department, and Dr. O. 
B. Kent, head of the poultry service 
department. 


gress unless he appreciates what modern 
merchandising methods mean in busi- 
ness? 


Public Favors Independent 


Mr. Godfrey pointed out that public 
sentiment is in favor of the independent 
merchant. He called attention to a re- 
cent questionnaire which was mailed out 
by a Milwaukee building and loan as- 
sociation. Only 5 per cent of the per- 
sons who received the questionnaire re- 
ported that they favored chain estab- 
lishments. Ninety-five per cent of them 
favored independent ownership, and 97 
per cent expressed a desire to have all 
chain stores taxed. 

The points which independent stores 
should carefully observe were listed by 
Mr. Godfrey: 


1. Observe the rules of good display 
and modern merchandising and make 


your store the center of community in- 
terest. 


2. Live up to the standards of honor- 
able business and meet competition on a 
fair and square basis. 

3. Make use of advertising and tell 
the people what you have for them and 
why they should patronize your store. 


4. Stay on your toes; be alive and 
alert. 


5. Always strive for efficiency. 


‘CARLISLE M. 
with the C. E. Rogers Co., has joined 
the staff of S. T. Edwards & Co., Chi- 
cago, as manager of the, advertising and 
milk engineering departments. 

Mr. Weaks has been associated with 


WEAKS, formerly 


the dried milk industries for many 
years and is thoroughly acquainted with 
the field. He will not only confine his 
services to the S. T. Edwards & Co., 
among the largest distributors of dried 
buttermilk and skimmilk, but will also 
help solve the problems of the numer- 
ous creameries and milk plants which 
depend on the firm for marketing their 
output. 


Letters from 


Our Readers 


Editor of The Feed Bag: 

When I see something I like I tell 
someone about it! 

I think your “Feed Bag” is one of 
the best trade publications that comes 
to our Office. 

The feed dealer who does not keep 
abreast of the times nowadays is getting 
ready to attend his own funeral. 

Perry M. Hayden, President, 
The Wm. Hayden Milling Co., 
Tecumseh, Mich. 


Editor of The Feed Bag: 

We thank you for your letter’ of Feb- 
ruary 7, advising that you are advancing 
your rates. We are sorry to hear this, 
but are inclosing signed contract for an- 
other year. 

We congratulate you-on securing the 
services of Dr. Morrison. We feel that 
this ought to add greatly to the prestige 
of The Feed Bag, as Dr. Morrison is 
certainly very well thought of. 

M. L. Boyd, 
Charles M. Struven & Co., 
Baltimore, Md. 


Editor of The Feed Bag: 
We have your letter of February 5 
and, naturally are somewhat surprised 
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to be advised of the increase in rate. We 
have been in a number of publications 
for a great many years and they have 
never advanced the rates on us, but we 
presume The Feed Bag is, according to 
the statements in your letter, justified 
in making a higher rate. 

We are inclosing our order for one 
year. 

We hope that the increased: inquiries 
we will receive from the additional num- 
ber of readers that you have will jus- 
tify the additional expense. 

J. Russell Smith, 
Sprout, Waldron & Co., 
Muncy, Pa. 


«Editor of The Feed Bag: 

As a subscriber to your good dealers’ 
magazine I want to compliment you 
on the story in the January issue called 
“Prize Merchandising Methods Selected 
for Dealers.’”’ This article was very in- 


. teresting and should prove very help- 


ful to wide awake feed dealers. 
I. R. Riggs, 
Youngstown, Ohio. 


GEORGE E. NICHOL, Shannon, 
Ill., has purchased the Erdmier feed 
store. 
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R. L. HERRICK M. H. HERRICK 


100% FOR 
THE DEALERS 


HERRICK 
FEED 
CO. 


Phones Phones 
135 135 
118 118 


HARVARD 


WHOLESALE 
GRAIN & FEED SHIPPERS 


ILLINOIS 


R. L. HERRICK, Jr. J. M. HERRICK 


THE 
BURTON 
MIXER 


has been sold_ to 
hundreds of eleva- 
tor and feed com- 
panies throughout 
the feeding states 
and we have never 
heard of one which 
failed to make its 
owner a profit. 


Invented by 
a practi- 
cal feed man- 
ufacturer, it 
embodies such 
important de- 
tails as exact- 
ly correct 
speed of con- 
veyor, proper 
relation of baffle plates to mixing trough, loads 
and empties from same end, uses a minimum 
of power and requires very little floor space. 


If you are thinking of installing a profitable 
mixing department, or considering replacement 
of your present equipment, write for our illus- 
trated bulletin, prices and terms. 


BURTON FEED & MIXER Co. 


DETROIT MICHIGAN 


Combination Cube and Pellet Type 


SIZER’S 


Patented 


FEED 
CUBER 


for making 
cubed feeds for cattle, 
sheep, hogs, rabbits and dogs 


and 


All-mash 


PELLETS 
FOR 


POULTRY 


We Invite Your Enquiries 


S. HOWES CO., INC., 
SILVER CREEK, N. Y. 
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Federation Holds Biggest 
Meeting in History 


(Continued from Page Nine) 

and a battery of entertainers kept the 
party in good humor. Herbert J. 
Barndt, Binghamton, N. Y., who had 
charge of arrangements, was busy see- 
ing that everyone thoroughly enjoyed 
themselves. A. O. Dailey & Co., Bing- 
hamton, N. Y., provided patriotic hats 
with tall white tassels and they pre- 
sented an attractive picture as they 
bobbed about on 300 heads. 

One of the entertainers sang some 
rollicking songs about Fred McIntyre, 
popular president of the federation, and 
that was the signal for a toast from 
George Strong, Warwick, N. Y., vet- 
eran officer. 

Ovation for McIntyre 

“Mr. McIntyre has always been ac- 
tive in our interest,” he said. “Since 
his election as president he has devoted 
a vast amount of time and energy to his 
difficult tasks. I propose a toast to 
Mac—a toast of friendship, a pledge of 
hearty cooperation and a wish for his 
continued success.” 

There was a deafening applause dur- 
ing which someone called, “What's the 
matter with McIntyre?” and the dele- 
gates shouted “He’s all right.” 

The president was overcome by the 
demonstration and it was a moment be- 
fore he could get his breath to thank the 
members for their good will. 

Judge Harper was again introduced 


THOMAS B. GAINES, Sherburne, 
N. Y., recently won first prize with his 
horse “Dean” at the Chautauqua coun- 
ty fair. 


W. M. STEINKE, Minneapolis, sales 
manager for King Midas Mill Co., made 
a business trip to Milwaukee and Chi- 
cago February 18. 


WARNING SAVES CASH 

Taking a tip from the repeated warn- 
ings of The Feed Bag of the numerous 
feed mill robberies in Western New 
York and Northern Pennsylvania, the 
West Side Feed Co., Erie, Pa., saved its 
cash by putting it in a secure place be- 
fore safe blowers broke into the firm’s 
office. Aside from wrecking the safe, 
the robbers did nothing to create a loss, 
for the strong box was empty. 


ISSUE SEED BOOKLET 
Useful information for farmers and 
dealers is contained in a booklet issued 
by the L. Teweles Seed Co., Milwaukee, 
and entitled “Good Seeds and How to 
Judge Them”. The thorough cleaning 
processes through which ail seeds are 
put and the precautions taken against 
weeds and other impurities are clearly 
described. Copies of the booklet for 
distribution among farmer customers 
may be obtained free by writing direct 

to the L. Teweles Seed Co. 


and he gave a short but amusing talk 
in which he outlined some of his ex- 
periences on the farm. 

Ohio Sends “Dusty” Miller 

Thurman Miller, known to all his 
friends as “Dusty”, kept the feed men 
in an uproar for nearly an hour while 
he mingled wit and philosophy in an 
after dinner address on “It Can Be 
Done.” Mr. Miller came from Wilming- 
ton, Ohio, to attend the banquet. 

Prof. F. B. Morrison, of the New 
York State College of Agriculture, 
Ithaca, returned like a conquering hero 
to be greeted by a record crowd at the 
morning session on Friday. Last year 
he spoke before the convention and 
made such a hit that he was pledged 
to return this year. 

At the conclusion of the feed dealers’ 
forum, which was conducted by Pro- 
fessor Morrison, a brief business meet- 
ing was held to receive the reports of 
committees and adopt resolutions. The 
convention adjourned just before 1 
o'clock and within an hour the hotel 


Mrs. Gertrude Walker, the Arcady Girl, 


ins a carnation on A. 


C. Palmer, 


resident, 


ioga-Empire Feed Mills, Inc., at federation 


meeting. 
was deserted. 


departing delegates. 


Special cars were added 
to several of the trains tc 


handle the 


held by the organization, and 


to the followin 


registration of delegates. 


ports of meetings and events. 
Herbert J. 


registrations. 
A 


for the banquet. 
The Feed Ba 
The Arcady 


successful. 


information of the trade: 


David K. Steenbergh 
Melvin R. Horton 
Judge Roscoe C. Harper 


meetings. 


in the trade, and 


before sale, 


vitamin A and D potency, 


‘orms of advertising to 


THE FOLLOWING RESOLUTIONS WERE ADOPTED AT THE 
EASTERN FEDERATION OF FEED MERCHANTS CONVENTION, 
BINGHAMTON, N. Y., FEBRUARY 20 AND 21: 


WHEREAS: The mid-winter meeting of the Eastern Federation of Feed 
Merchants has been one of the most enthusiastic, instructive and largely attended 


WHEREAS: Many organizations, firms and individuals have contributed 
to the success of the convention, therefore, 

BE IT RESOLVED: That the members of the Eastern Federation of Feed 
Merchants in convention assembled at Binghamton, N. Y 
firms, organizations and individuals their sincere appreciation: 
The Chamber of Commerce, Binghamton, N. Y. for its assistance in handling 


he Hotel Arlington, its management and employees, for their hospitality. 
The Binghamton newspapers for their generous publicity and accurate re- 


arndt, Binghamton, N. Y. for his untiring efforts in arranging 
the banquet and many details of the convention. 


ax Cohn, Buffalo, N. Y., for the careful manner in which he handled the 
. O. Dailey & Sons, Binghamton, N. Y., for hats and novelties furnished 


for its special convention number. 
arms Milling Co., for the flowers for each member and Mrs. 
Gertrude Walker for her gracious efforts in distributing them. 

arles M. Struven & Co., and other companies who by advertising and 
through the efforts of the sales forces have helped to make the convention most 


And the following speakers who have brought to us important and inspiring 


Dr. M. T. Munn 
**Dusty’’ Miller 
. B. Morrison 


rof. 


And all others whose activities have contributed to the success of the 


BE IT FURTHER RESOLVED: That these resolutions be published in The 
Feed Bag and sent to each organization, firm or individual mentioned therein. 


WHEREAS: The use of cod liver oil for feeding purposes has become common 
WHEREAS: In the states we serve the product is not required to be licensed 


BE IT HEREBY RESOLVED: That the Eastern Federation of Feed Mer- 
chants request the proper department in each state to require all cod liver oil 
offered for sale in those states to be licensed and guaranteed as to its purity and 


BE IT FURTHER RESOLVED: That an act be introduced in each state if 
necessary, empowering the proper departments to require such license and guar- 
antees with adequate power and facilities to enforce the law. 


WHEREAS: The National Egg Week sponsored by the National Poultry 
Council is intended to stimulate the use of poultry products and such use natur- 
ally creates more interest in raising of poultry and a larger demand for feeds, 

BE IT RESOLVED: That the Eastern Federation of Feed Merchants ap- 
paw of the National Eeg Week and urge its members to use stickers and other 
oster the movement. 


do hereby express 
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With 
Doughboy Chick Starter Mash 


“‘Look for the Soldier on Every Sack’’ 


YEAST FOAM in Doughboy Chick 
Starter mash lowers the mortality and 
increases the growth of chicks. 
preventative of coccidiosis and a stimu- 
lent to excellent health, Yeast Foam has 
proved superior and effective. 
poultrymen will appreciate the results 
they obtain from Doughboy Chick Starter 
mash and will be convinced that they 
should continue on Doughboy poultry 
feeds throughout the entire season. 


As a 


Your 


New Richmond Roller Mills Co. 


NEW RICHMOND, WIS. 


Hedge 
Your 


(Cotton-Seed-Meal) ten. 


Memphis Merchants 
Exchange 


We offer our Services as Clearing 
Member. Full information fur- 
nished on request. 


Secure our prices for Spot and 
Future shipments. 


MARIANNA SALES CO. 
MEMPHIS, TENN. 
White-Mule Brand Registered all States 


Quality and Service 


The Jacobson 
Feed Grinder. the ideal ‘‘all 
purpose” grinder for mill or elevator when 
all kinds of materials are to be ground. 


Just as the Stage Director calls to the stage hands when he or- 
ders the raising of the curtain, so does UNIVERSAL take away 
the curtain between you and the real profiits in grinding feed. 


The show is ready. Have a front seat and watch UNIVER- 
SAL’s continuous performance. No time out for breakdowns, 
or faulty machinery. The best actor of them all performs for 
you. Not only is UNIVERSAL a real actor but she is the 
world’s most famous ‘‘Quick Change Artist’’—30 seconds and 
the show continues with our actor fully equipped with a new 
set of screens. 


This Valuable Booklet Is Yours! 


No matter what make of grinder you are now 
. ating or ever intend to operate, you will find 
e booklet pictured on the right a valuable ad- 
dition to yourlibrary. Prepared by authorities 
on Mill Management and written in non-tech- 
nical, every day language, it paves the road to 
greater cash returns. We will be glad to send 
acopy without cost and, of course, there is no 
obligation. Drop us a line today. 


A.E. Jacobson Machine W orks, Inc. 


1094 Tenth Ave. S.E. Minneapolis, Minn. 


Kipp-Keily, Ltd., Winnipeg, Man., Canadian Representative 
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(Continued from Page Thirty-five) 
one pound more than the timothy hay- 
silage combination. 

To balance this ration there will be 
required only a minimum of 1.00 pound 
digestible protein and 5.55 pounds of 
total digestible nutrients. It would take 
about 8 pounds of a good 24 per cent 
dairy feed to supply this amount of total 
nutrients but this would furnish 1.68 
pounds digestible protein which is much 
more than is needed. 

This shows that a concentrate mixture 
much lower in protein will balance the 
ration with this good combination of 
roughages. 

Alfalfa Boosts Protein 

A good 20 per cent protein dairy feed 
will furnish about .17 of a pound of di- 
gestible protein per pound, and a good 
16 per cent dairy feed about .13 of a 
pound of digestible protein. Even the 
16 per cent feed will balance this ration 
for 8 pounds of it will be required to 
furnish enough total nutrients, and this 
will furnish 1.04 pounds digestible pro- 
tein, bringing the digestible protein in 
the total ration up to 2.35 pounds, just 
above the lower amount recommended 
in the standard. 


If alfalfa hay had been available, in- 
stead of clover, the roughage combina- 
tion would furnish still more protein. 
Alfalfa hay supplies 40 per cent more 
protein than clover, each pound furnish- 
ing .11 of a pound of digestible protein. 
The combination of 12 pounds alfalfa 
hay and 36 pounds corn silage will sup- 
ply 1.67 pounds digestible protein and 
12.56 pounds total digestible nutrients. 

This will leave only .64 of a pound 
of digestible protein to be supplied by 
the concentrate mixture to bring the 
protein content of the ration up to the 
minimum recommended by the standard. 
In comparison with this, with timothy 
hay and corn silage, it was necessary to 
provide at least 1.61 pounds digestible 
protein in the concentrate mixture. 


Even a combination of half ground 
corn and half ground oats, will balance 
the alfalfa hay-corn silage roughage 
combination. Such a combination of 
grain will furnish .09 of a pound! of di- 
gestible protein per pound and 8 pounds 
will supply .72 of a pound of digestible 
protein. This will bring the protein 
content of the entire ration up to the 
minimum advised in the standard. 


These computations show how im- 
portant the kind of roughage is in de- 
termining what kind of a concentrate 
mixture is needed to balance a dairy 
ration. In the next discussion we will 
mention the results of experiments in 
which rations containing various 
amounts of protein have actually been 
fed to cows under carefully controlled 
conditions. 


H. R. ANDERSON, Becker, Minn., 
has purchased the feed mill of A. Lee. 


H. P. MITCHELL, energetic repre- 
sentative of Gold Medal feeds, made the 
following suggestion for relieving the 


’ present butter surplus: 


“Tf each agricultural paper, dairy jour- 
nal, advertising copy of wholesale and 
retail feed concerns, letters, circulars 
and pamphlets sent to the general pub- 
lic carried the suggestion EAT MORE 
BUTTER—would it not clean up the 
present surplus?” 

Surely worth, trying, anyway. 


CHARLES S. MORRIS, 80, Berlin, 
Wis., president of C. S. Morris & Co., 
feed dealers, died February 10. He op- 
erated the Morris flour and feed mill for 
59 vears and was known as the dean of 
the Berlin business men, having been 
in business in that city longer than any 
other merchant. 


JOHNSTOWN HOUSE, 


Delavan, 
Wis., a former tavern which was popu- 
lar in the pioneer days, will be con- 
verted into a feed mill, it is reported. 
Delavan interests are backing the pro- 
ject, it is believed. 


DINGS’ NEW BULLETIN 


Dings Magnetic Separator Co., Mil- 
waukee, reports a large number of sales 
of their small high power electro mag- 
netic separator. Many disastrous fires 
and deaths can be avoided by the in- 
stallation of one of these magnets ahead 
of an attrition or hammer mill, as the 
magnet is guaranteed to take out all 
scrap iron from the grain. L. O. La- 
fond, sales manager, reports the firm has 
issued a new bulletin describing the sep- 
arator which it will send to dealers on 
request. 


Deaters 


Dealers who are looking for profitable 
lines will find that UNITED PLANT 
FOODS will give them an attractive 


profit... 


Quick service is another United feature of 
practical value. We are right here... ‘“‘close 
to home”’... and make immediate shipment. 


United has a 


plan to help you sell...a 


direct appeal to all your prospects, referring 
them directly to you. 


Ask us for full details of the United deal for 


dealers. 


Why not do it now? 


UNITED FERTILIZER COMPANY 


Fertilizers for 


all uses 


CARROLLVILLE, WIS. 
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UNITED FrATILIZER CO 


STERLING 
CHICK MASH 


With Dried Buttermilk 
and Cod Liver Oil 


EPUTATION, quality, ad- 

vertising and sales helps 
make this Chick Mash a fast 
seller and a good money maker 
for dealers. 


Right Now Is The Best Time to Try It 


NORTHRUP, KING & CO. 
FEEDS and SEEDS 


Minneapolis, Minn. 


Prosperity— 


this year as always will visit 
those who serve best. 


With this thought in mind, we 
welcome both buyers and sellers 
of feeding stuffs to use our ser- 
vice. 


If desire and effort on our part 
to serve you well, contribute to 
the result, we are sure our con- 


tacts will prove mutually profit- 
able. 


AMES -BURNS CO. 


G. W. HOSIE E. C. KESSLER 
President Vice Pres. - Treasurer 


JAMESTOWN, N. Y. 


G. C. GARNER, 
Homer, N. Y. 
Central New York Rep. 


J. D. DITZLER 
Secretary 


N. A. SMITH 
Watertown, N. Y. 
Northern New York Rep. 


Watch our advertising in The Feed Bag 
for the coming year. 


For real feeding value 


in your 


Chick Starter Mashes 


and 


Pig Meals 


use 


“HUNKY - DORY” 
Feeding Oatmeal 


MANUFACTURED BY 


Tue HAErTEL ComPANYy 


604 CORN EXCHANGE BLDG. 


MINNEAPOLIS, MINN. | 


When in the market for 


Brewers Dried Grains 


(Crown and Hiquality Brands) 


- Write or phone for prices 
which are now attractive 


Also at your service when in need of 


Mill Feeds, Gluten Feed, 
Chicken Wheat, Corn 
and Oats 


DONAHUE-STRATTON COMPANY 


Brokers for 
CLINTON CORN GLUTEN—CORN GLUTEN MEAL and 
CORN OIL CAKE MEAL 


Operating Elevators at 
MILWAUKEE—CHICAGO—PORTLAND, ME. 
ST. JOSEPH, MO.—DEPOT HARBOR, ONT. 
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Farmers Warned Against 
“Bargain” Seeds 


(Continued from Page Twenty-nine) 


A little thought should convince one 
that no seed company will sell seeds at 
lower prices than the seed is worth. In 
other words, high quality seeds will not 
be sold at bargain prices. If the seed 
can be sold at bargain prices there is 
something wrong with it. Either it con- 
tains noxious weed seeds, high percent- 
ages of other weed seeds and undesir- 
able crop seeds, or it is low in ger- 
minating power. 

Samples Are Mere Bait 

In their ads the seed companies offer 
to send and do send samples of the 
seed. Very few farmers are able to 


and 


SATISFIED 
CUSTOMERS 
Go Hand in Hand 


What every dealer wants is satis- 
fied customers and sure profits. 


Douglas Corn Gluten Feed 


and 
Douglas Corn Gluten Meal 


straight, or sweetened with Cane 
Molasses, make satisfied custom- 
ers,—satisfied because they make 
the most profit on Douglas Feeds 
in terms of milk, eggs or meat pro- 
duced per dollar spent. 


Quality protein feeds, that always 
give good results and always 
priced to sell. 


Write for samples and free circu- 
lars describing these good feeds. 


Feed Department 


PENICK & FORD 
SALES CO. INC. 


Cedar Rapids, 


Iowa 


recognize the seeds of noxious weeds. 
They cannot determine the actual purity 
or quality of the seed. These seedsmen 
take advantage of this fact and feel per- 
fectly safe in sending the samples be- 
cause they feel certain that the reaction 
of the average farmer will be that the 
seed is plenty good enough. Farms 
seeded with these bargain grains often 
become badly infested with noxious or 
other weeds. The germination of the 
seed is so low that a big percentage of 
the crop is lost.as well as the time and 
labor involved in preparing the land 
for it. Such “bargains” certainly are 
of the “gold brick” type. 

While it is true that some of these 
highly advertised and_ highly-priced 
seeds are valuable in themselves, and 
may give fairly satisfactory results, in 
the large majority of cases they do not 
warrant the claims which are made nor 
the prices which are charged for them. 
In other words, they constitute the 
“gold bricks” in the seed business. If 
farmers before purchasing any of these 
“gold bricks” would consult the exper- 
iment station or the seed and weed con- 
trol division of their state department of 
agriculture and markets they could be 
saved a good deal of money not only in 
the purchase of their seeds, but in the 
value of the crop produced from them. 


Don’t fall for “gold brick” seeds. 
WILLIAM JANTY, Stockbridge, 
Wis., has leased the Kissinger Bros. 


feed mill and has opened it for business. 


MYLES 


LOUISIANA SALT 
Is BEST for Farmers 


100% Dry When Packed In 
Our Special Gray Bags 


= 
GUARANTEED=— 
WEIGHT 
NO MOISTURE 


Write for Prices and Samples 


Myles Salt Co., Ltd. 


Chicago Sales Representative 
360 NO. MICHIGAN AVE., CHICAGO, ILL. 
Telephone State 6276 


Trade Mark Registered 
in U.S. Patent Office 


Food. 


D. R. MIHILLS, Mer. 


No-Milk Calf Food 


Since 1885—46 years 
and still the Leader 


We have over 600 dealers in 
Wisconsin alone selling our 
product—some of them for 
over 43 years. Their repeat 
orders each year are the best 
recommendation that we 


know of for No-Milk Calf 
WRITE FOR PRICES 


National Food Company 


Fond du Lac, Wis. 
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10 LBS NEY WEIGHT 


ELL 


Pearl Grit No.1 
for baby chicks 


Encourage your customers to feed 
their chicks Pearl Grit No. 1. It’s 
the natural, digestible form of lime 
to build strong skeletons. The par- 
ticles are the right size and shape 
for small chicks. And there’s no 
harmful foreign material to cause 
digestive troubles. No odor or 
flavor to induce overeating. 

Pearl Grit No. 2 should be kept 
before all half-grown and adult 
birds constantly. In addition, Pearl 
Powdered Limestone should be put 
in starting, growing and laying 
mashes. 


Now packed in profitable 

cartons 
When your customers want less 
than 100-lb. bags of calcium ma- 
terial, sell Pearl Products in the 
10-lb. cartons. Save yourself the 
trouble and loss of scooping, weigh- 
ing, and sacking bulk material. 
Avoid the waste due to shrinkage 
and powdering. Please your cus- 
tomers and make more money by 
furnishing Pearl Products in neat 
packages. 

Order Pearl Grit Nos. 1 and 2 
and Pearl Powdered Limestone, in 
both 100-lb. bags and 10-lb. car- 
tons, from your jobber. Or write 
us. Make displays and hook up 
with our extensive advertising. 


Pearl Grit Corporation 
503. Bridge St. Piqua, Ohio 


OWL BRAND 


COTTON SEE 
MEAL 


Standard Since 1875 


F. W. BRODE CORP. 


MEMPHIS. TENNESSEF 


Get on our list. Market letters and prices. 
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Feeding Queries Answered 
By Prof. Morrison 


(Continued from Page Twenty-seven) 
that exposing cows ta ultra violet light 
has not produced any appreciable effect 
on the animal or on the vitamin con- 
tent of the milk. This has been the case 
even when ultra violet light has shone 
on the portion of the hide where it is 
thinnest, such as on the udder and the 
escutcheon. Therefore apparently it is 
more difficult to get vitamin D into a 
dairy cow than it is many other classes 
of animals. Apparently she must secure 
this vitamin in her feed. 
Dealers Ask Questions 

Dealers asked me the following ques- 
tions at the recent convention of the 
Eastern Federation of Feed Merchants 
at Binghamton, N. Y.: 

Would there be any more of vitamin 
D in alfalfa or clover hay if it was cut 
toward night, than if cut in the early 
morning? 

I know 
point. 

What would be the effect if hay was 
partly cured in the sunlight and then 
dried artificially? 

The New Jersey Experiment station 
is now carrying on an investigation on 
this very matter. While no results are 
available, I would predict that the vita- 
min content of such hay would be high- 
er than in hay which was not exposed 
to the sun at all in the curing process. 


of no work on this exact 


ST. JAMES FARMERS GRAIN 
CO., St. James, Minn., has installed a 
feed mill. 


SILMOSTEROIL 


IRRADIATED ERCOSTEROL IN COD LIVER OIL 


Vitamin D Standardization 
at one half the price 


is produced 
in three potencies of 
Vitamin D— 5x, 2x and Ix. 
Each X of Silmosterol repre- 
sents a controlled Vitamin 
D potency equivalent to the 
Vitamin D potency of stand- 
ard cod liver oil as defined 
by the Wisconsin Alumni 
Research Foundation. 

Produced for the poultry 
and live stock feed industry 
under license granted by 
the Wisconsin Alumni Re- 
search Foundation, assignees 


of the -U. S. Patent 
1,680,818 (Steenbock) es 
Write for Folder B 


SILMO CHEMICAL CO. 


INCORPORATED 


VINELAND, N. J. 


With butterfat at 50c 
per pound, the cost of 
feeding whole milk 
to baby calves is at 
least $2.50 per week. 


Security Calf Food gives equal results 
at a total cost of not to exceed 40c 
to 50c per week. 


This means a clear profit of $2.00 per 
calf per week—a profit that will in- 
terest all your customers. 

Calves thrive on Security. No di- 
gestive troubles—no scours. Sold on 
money-back guarantee of satisfaction. 
Security offers a highly profitable ad- 
dition to your line of feeds. Has no 
equal on the market. 


Security is NOT a calf meal—it is fed 
as a liquid. 


We will show your 
men how to SELL 


SECURITY 
CALF FOOD 


Unusual sales assistance is given 
every Security dealer. We show 
your organization how to sell and 
_ get the big profits, by giving you 
the assistance of a trained Se- 
curity salesman to help you 
get started. Write today for 
full particulars, testimonials 
and prices. 


SECURITY FOOD Co. 


385 Third Avenue North 
MINNEAPOLIS, MINNESOTA 


NOPCO COD LIVER OIL 
BEET PULP—MOLASSES 
DRIED BUTTERMILK— 
SKIM MILK— ALFALFA MEAL 
MIXED CARS— TON LOTS 


Get our prices. 


‘LA BUDDE FEED & GRAIN CO. 


MILWAUKEE, WIS. 
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The Demand for 
Commercial Feeds 
Containing 


RUVENS, 
FISH MEALi¢ 


Has Already Been 
Increased 
by the report of the Experi- 
ments just completed by 
Evvard, Culbertson, and As- 
sociates at Ames, Iowa. 


Hogs on Fish Meal rations 
produced pork quicker and at 
a much lower cost—therefore 
more profit to the feeder. 


Feeders know it. 


Chas. M. Struven & Co. 
114-116 E S. Frederick St. 
Baltimore, Maryland 


When you handle 


Darling’s Meat Scraps, 
Tankage and Bone Meal 


you are handling the best the 
world produces--and it doesn’t 
cost you one cent more than 
the other kind. 


Darling & Company 
Department A, Chicago, Ill. 


STATE DISTRIBUTORS 
LaBUDDE FEED & GRAIN CO. Milwaukee 


MEAT SCRAPS 
FOR POULTRY = 


: MANUFACTURED BY 
| DARLING-&-COMPANY 


UMION STOCKYARDS CHICAGO,ILL. — 


Yes sir! 


POWER” 


That's what you want first of all 
in a car mover...and that’s the f 
biggest in the ATLAS, 
This power has been proved by 

actual tests. Your mill distribu- 
tor can show you illustrated 
material and can cite cases 
in which ATLAS superiority 
has been proved. 

Get an ATLAS mover and 
you'll see the difference in 
a jiffy. Ask your supply 
man. He knows and can 


give youquick 
service. 


Interesting, il- 
lustrated, de- 
scriptive mat- 
ter free for the 
asking. 


APPLETON 
CAR MOVER 
COMPANY 


Appleton, Wis. 


SEN 
SS 
SS 


SKS NYS 


Cottonseed 


ALL GRADES 


Arrival Drafts ——~ Quick Shipments 


Humphreys-Godwin Co. 


Established 1898 MEMPHIS, TENN. 


‘‘All your needs in grain and feeds’’ 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 


J. C. HUBINGER BROS. CO., Keokuk, Gluten post 

HENRY LICHTIG & CO., Kansas City, Mo.................---+.. Milo and Kaffir 
FAIRMONT CREAMERY CO., Omaha, Neb.................... Dried Buttermilk 
JOHN F. CRAIG & COMPANY, Philadelphia, Pa............ Blackstran Molasses 
MUTUAL BENDERING CO., Philadelphia, Pa...................+4-+: Meat Scrap 
OYSTER SHELL PRODUCTS CO., Philadelphia, Pa................. Oyster Shells 


“REGAL” 30% PROTEIN 


“IMPERIAL” 33% PROTEIN 
OLD PROCESS OIL MEAL 
with PALATABLE Screenings Oil Feed 


WE MANUFACTURE OUR OWN OIL FEED 


Imperial Meal Co. 
MINNEAPOLIS, MINN. 
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“FOR BETTER SERVICE” 


Phone Phone 
GENEVA GENEVA 
7389 7389 


HIAWATHA GRAIN COMPANY 
GRAIN MERCHANTS 


Notice 
to Radio 


Listeners 


SELECTED SEEDS 


Badger Brand Broadcast Schedule has been 
changed to Tuesdays, Thursdays and Fridays, 
12:15 noon, Central Standard Time, over WLS, 
Chicago. 


Send for our free booklet ‘“‘Good Seeds and 
How to Judge Them.” 


L. TEWELES SEED CO. 


MILWAUKEE WISCONSIN 


Distributors of the FAMOUS BADGER BRAND SEEDS 
and SEED CORN, THE LARGEST SELLER IN WISCONSIN 


Made in 9 sizes. Belt or motor 


| 
driven. Single and double head. 


It Costs You Nothing to 


ask about Diamond Ball Bearing Attrition Mills. 
A request on your letter head will bring the new, illustrated 
DIAMOND Mills Book presenting the complete story. 


Diamond Huller Co., Winona, Minn. 


ALFALFA 
MEAL 


Dependable Western 
Meal for the Dairy 
feed. 


A valuable addition 
to the ration. 


Write or Wire for 
quotations. 


The Denver Alfalfa 
Milling & Products Co. 


Pierce Bidg. 
Lamar, Colo. St. Louis, Mo. 


| 
ICOLLET 
HOTEL 


the Gateway” 
of 


Minneapolis 
NICOLLET -WASHINGTON 
HENNEPIN AVENUES 


—690— 
First Class Rooms 
AND 


Three Restaurants 
at MODERATE RATES 


Excellent Food 
Courteous Service 
Central Location 


W. B. CLARK, MANAGER 
Home of W CC O Studios | 
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THIS LABEL IS A SYMBOL THAT 
STANDS FOR QUALITY IN FEEDS 


Ohe 


Franke Grain 


Established 1892 


GRAIN AND FEED 


Thousands of feeders demand feeds bear- 
MILWAUKEE, - WISCONSIN ing this label as it guards their interests 


and increases their profits. 


Flory feeds are built to meet the nutri- 
tional requirements of the most exacting 
feeders of live stock and poultry. 


FUORIY MILLING CO. INC. 


EST. SINCE 1853 BANGOR, PENNA. 


No Oyster Shell on | |Deutsch & Sickert 
the market is more Company 
attractive than Pearly 400-402 Chamber of Commerce, MILWAUKEE, WIS. 


REPRESENTATIVE OF 


White Brand A. E. STALEY MFG. CO. 
: : Corn Gluten Feed . . . 23% Protein 
and the price 1s reasonable. Corn Germ Meal .. . 18% Protein 
yOu. Staley’s Soy Bean Oil Meal 
and prices. 40% Protein 
Straight and Mixed Cars 
7 PRIDE OF THE SOUTH 
Genuine Oyster Shells 


Write for delivered prices 


a. Budde Feea & Grain . Get our CORN and OAT Prices 


Feeds of all kinds also Hay— 
MILWAUKEE, WIS. Alfalfa Hay a Specialty 


(Exclusive territory is available in Ohio, Michi- Use the Phone—Call 
gan, Iowa and Indiana) Broadway 1674 
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CLASSIFIED 


Service department for our read- 
ers. Low Rates: 25c per line; 


minimum $1.00. 


FEED BUSINESS FOR SALE 


Elevator and feed business in Wisconsin for sale. 
Equipped with Diesel power plant for custom 
grinding and mixing. Good location and priced 
right. Write GK-2,c/o THE FEED BAG, 86 
East Michigan street, Milwaukee, Wis. 


COAL BUSINESS FOR SALE 


Coal and Wood Business for sale. If taken at 
once, will sellright. Cash saleonly. Write ED 
THELAN, Grafton, Wis. 


FEED BUSINESS FOR SALE 


Flour, feed, salt, coal. etc., business for sale. 
40 H. P. Electric Attrition Mill in good 3 4 
omry best in state. Write A. L., c/o TH 
FEED BAG, 86 East Michiganstreet, Milwaukee, 
Wis. 


FEED BUSINESS FOR SALE 


Electric equipped custom feed mill and good 
warehouse on railroad siding, in one of the best 
dairy sections in North Central Wisconsin. A 
good proposition. Priced right. Write MLC-26 
c/o THE FEED BAG, 86 East Michigan street, 
Milwaukee, Wis. 


WILL BUY BATCH MIXER 
We will buy a used 1,000C lb. feed mixer. Good 
condition. What have you to offer. Write CSP-1, 
c/o THE FEED BAG, 86 East Michigan street, 
Milwaukee, Wis. 


TWO ELECTRIC MOTORS FOR SALE 

One 20 HP 3 Phase 60 Cycle 220 Volt 1160 
RPM at Full Load eno Electric Iuduc- 
tion Motor Type CS @ $12 

One 25 HP 3 Phase 60 Cocle 220 Volt Speed 
12 RPM Fairbanks Rebuilt Electric Motor @150. 

Both of these motors have oil starting com- 
pensators which are included in the above prices. 
Write BOYD PRODUCE CO., Boyd, Wis. 


MILLS FOR SALE 


4 Waldron 24" mills, direct a. 40 and 
50 Also small motors. M \UKEE 
Mason street, Milwaukee, 


ALFALFA—ALFALFA MEAL 
For Sale. Carload lots. Write for delivered 
prices. JOHN DEVLIN HAY CO., 192 North 
Clark street, Chicago, Il. 


FEEDS AND FEEDING 


Latest complete illustrated editions of Feeds 
and Feeding by Professors W. A. Henry and 
F. B. Morrison and Commercial Feeds by W. H. 
Strowd for sale by The Feed Bag. Feeds and 
Feeding $4.50 per copy, Commercial Feeds $3.00 
per copy f.o.b. Milwaukee. Special price for 
one copy of Feeds and Feeding in combination 
with a one year subscription to The Feed Bag 
$5.50. Price for Commercial Feeds with The Feed 
Bag $4.00. Price for both books with The Feed 
Bag $7.50. Send check or money order with 
order to THE FEED BAG, 86 East Michigan 
street, Milwaukee, Wis. 


FEED BUSINESS FOR SALE 


Flour and feed mill and feed business for sale 
with warehouse on railroad at a bargain in the 
Wisconsin southwestern dairy section. Write 
MRW-1, c/o THE FEED BAG, 86 East Michigan 
street, Milwaukee, Wis. 


R. C. CRAWFORD, Chicago, sales- 
manager and B. B. Morgan, Plantsville, 


Conn., northeastern salesmanager of the 
Gulf Crushing Co., New, Orleans, were 
hosts at Reef Brand headquarters main- 
tained at the Arlington hotel during the 
Eastern Federation of Feed Merchants 
convention. 


FREDERICK W. SCHIEBE, 63, 
Spring Prairie, Wis., operator of a feed 
mill in that city for 36 years, died Feb- 
ruary 14 of pneumonia. 


NEW RICHMOND ROLLER 
MILLS CO., New Richmond, Wis., 
has purchased the feed mill and stock 
of John West, Barron, Wis. 


E.J. KOPPELKAM CO. 


GRAIN FUTURES 


373 Broadway 
MILWAUKEE, WISCONSIN 


Phones Broadway 32, Broadway 783 


Member. Chamber of Commerce 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


SPECIALIZE IN 


GOOD 
and OATS . 
For 


WISCONSIN TRADE 


Prices Right—Service Prompt 
TRY US. 


F. KERN, Sparta Produce Exchange, 
Sparta, Wis., is spending the winter at 
Minneola, Fla. “Having a fine time 
down here in the finest of climates,” he 
writes. 


Write for our prices on 


TIMKEN SELF-ALIGNING ROLLER 
BEARING PILLOW BLOCKS 


Modern Elevator Supply Co. 
Minneapolis, Minn. 
Complete’ Equipment for the Modern Feed Mill 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF 


Mother’s Best Flour 


Reliance Feed Co. 


MILLFEEDS 
CORN EXCHANGE 
MINNEAPOLIS, MINN. 


GET MY PRICES—SAVE MONEY 


A. L. STANCHFIELD 


Carlots and Mixed Cars 
FLOUR, MILLFEED 
OILMEAL, ETC. 


502 Corn Exchange Bldg. 
MINNEAPOLIS ti INN. 
“Stand by 


LINSEED MEAL 
CARLOTS 


Linseed By-Products Co. 


562 CHAMBER OF COMMERCE 
MINNEAPOLIS, MINN. 


IOWA MILLING CO. 


CEDAR RAPIDS, IOWA 
Shippers of 


CORN and OATS 


Cedar Rapids Weights and Grades 
Get our prices—We can save you Money 


anity Fair 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 


Write for our prices in straight 
and mixed cars with bran, midd- 
lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


M.G. RANKIN & Co. 


GRAIN 


AND 


Chamber of Commerce 
MILWAUKEE, WIS. 


usiness 
expands with 


Printed messages 

They are profitable 

ADTKE ORTSCH 


BROS. 


1894 


PRINTERS 
LITHOGRAPHERS 
BINDERS 

344-346 MILWAUKEE STREET 


MILWA 
1076 WISCONSIN 


PHONE 
Broapway 
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BANNER GRAIN CO. 


MINNEAPOLIS, MINN. 


Milling Wheat 
All Proteins and Glutens 


Corn, Oats and Rye for 
Milling and Feed 


ZEBRA Special Middlings 


ZEBRAS make a rich slop for little pigs. 
and their low cost makes them increasingly popular with the trade. 


CAMEL 
Wheat Mixed Feed 


CAMEL Feed is equally well suited for 
either dairy cows, for hogs, or for poultry 
It is an ideal feed for a dealer 
to carry and reasonably priced. 


EXCELSIOR MILLING CO 


They are rich in quality 


mashes. 


MINNEAPOLIS, 
a9 MINN. 


F. J. PHELAN CO. 


418 Chamber of Commerce 


MILWAUKEE, 
WIS. 


“Grain Futures” 


Special Attention to Hedges 


KREAMO 


SWEET DAIRY FEED 


16144% PROTEIN 
MANUFACTURED BY 


MINNESOTA FEED COMPANY 


MINNEAPOLIS, MINNESOTA 


Mixed Cars a Specialty—We Handle All Kinds of Mill Feeds 
Shippers of Corn and Oats—Write for Samples and Prices 


S.T. Edwards & Co. 


Incorporated 


Feed System Engineers 
Plant Designs 
Special Feed Mill Machinery 
Feed Formulas 


DRIED BUTTERMILK AND 
SKIMMED MILK 


Packed 100-lb. paper-lined bags 


110 N. Franklin St. CHICAGO 


GET PARKS’ DIRECT 
MILL CONTRACTS 


Anything in the Feed Line 


Millfeeds Screenings 

Powdered Skim Milk 
ster 

Dried Butter Milk Bone Meal 

I Coarse Grains 


J. P. PARKS, Broker 
Direct Manufacturers Representative 
400-401 New England Bidg. 
Kansas City, Mo. 

327 So. La Salle St., Chicago, Ill. 


**We have given your corn crusher a good 
trial and can safely say that we have 
never seen acrusher that would do the 
work that this one will. Yesterday we 
had a load of corn in that was really the 
first corn that would grind good on any 
crusher. This was a 26'' box, and as 
full as it could be. We ground this load 
in 17 minutes or at the rate of 90 bushels 
per hour and would have made about 10 


bushels more if the man had been able 


to shovel it in.”’ 


The capacity referred to above by this Minnesota opera- 
tor is not remarkable but what anyone may expect to 
obtain with a Munson Horizontal Crusher. 


In addition he has a practically unbreakable machine and 
one that didn’t overtax his pocketbook in the beginning. 


Wouldn’t you like to know more about it? Free litera- 
ture sent to millers on request., 


Munson Mill Machinery Company 


UTICA, N. Y. 


Established 1825 


Representatives all over the United States 
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A Self-Contained Feed Mix- 
ing Unit to meet every mixing 
requirement. 


A loader, mixer and sacker all driven by one 
belt. Takes little power to operate. Canbe 
installed in a small space and no millwright is 
needed to place it and put in operation. Five 
sizes to choose from, mixes sweet or dry feeds. 
A heavily constructed, big capacity, thorough 
mixing outfit that will make you money. 
Write for catalog F. 


& Cy 
Box 318 
MUNCY, PENNA. 
Chicago Kansas City 
ox 9 So. Clinton St. 612 New England Bldg. 


Flour Mills, Feed Mills, Grain Handling 
Machinery Power Transmission, Supplies 


JEALERS BOOST THEIR PROFITS 
AND HAVE NO TROUBLE 


in continually increasing their sales, because poultrymen and hog raisers 
are enthusiastic about the beneficial and profitable results 
they always obtain from the use of 


emi-Solid 


NOTHING ADDED SELF -PRESERVED REAL BUTTERMILK, RICH IN BUTTER FAT—NOT SKIM MILK 


When you stock Semi-Solid Buttermilk you are not grasping a new idea, but you 
are adopting a thoroughly tried and proven method of positive health improvement and 
increasing the profits of those to whom you sell this meritorious product. It has gone 
through the test of years by practical poultrymen, farmers, hog raisers and experimental 


stations and has the endorsement of government officials and veterinarians throughout 
the country. 


You have the thorough protection in your territory and are given every possible 
selling help in building up your volume. You are backed by a strong organization with 
a well earned reputation for square dealing through eighteen years of honest co-opera- 
tion with their dealers. 


{ WRITE TODAY FOR OUR DEALER PROPOSITION 


IN YOUR TERRITORY 
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You 
are Responsible for your 
Customers’ Baby Chicks 


S the feed merchant of 
your community you 
have the duty of look- 

ing afterthe welfare of your 
customers, advising them 
regarding the management 
of their live stock and 
poultry. Baby chicks re- 
quire more careful and 
exact attention than any 
other domestic creature. 
Study the facts carefully 
and pass them along to 
your customers. 


Our booklet ‘‘From the Shell to the Nest,” 
gives a full set of rules and describes the 
best practices concerning poultry raising. 
It explains thoroughly why True Value 
Chick Starter Mash contains an abundance 
at " of cod liver meal as well as cod liver oil. 
It points out the reasons for the use, of 
. natural dried No. 2 yellow corn, pure wheat 
feeds and dried buttermilk. Read this booklet. 
It’s free to you and your customers. It tells 
the truth about True Value Poultry Feeds. 


Manufactured and Guaranteed by 


Lavish Co. 


MILWAUKEE, WIS. 


Other True Value Feeds 


Tiue Value Growing mash with cod liver oil and cod liver 
meal, True Value Egg mash with cod liver oil and cod liver 
meal, True Value Poultry grains. Acto 16% Sweet Dairy, 
Record Maker (24%) Dairy, True Value 32% Dairy Supple- 


ment. True Value Horse feed. 


We offer a complete mixed car service. 


Ss 
1 


Workers in the King Midas mill are proud 
to be part of the King Midas family. They 
jealously watch each milling operation and de- 
serve great credit for the fact that past year 
shipments were the largest in King Midas 


history. 


New Record for Profits 


The experience of Knauf & Tesch 
was similar to that of practically all 
King Midas dealers. Many new deal- 
ers were established but the record 
for deliveries was largely possible be- 
cause of increased shipments to old 
dealers. Dealers like to sell King 
Midas—‘‘The Highest Priced Flour 
in America and Worth All It Costs”’ 
—because King* Midas quality 

leases the customer and. pe | 
Midas policy protects the dealer. If 
interested, write the King Midas 
Mill Co., Minneapolis, Minnesota. 


Deliveries 
By The 


King Midas 
Mill 


Made By 
King Midas Dealers 


“We are glad to report that our 1929 King 
Midas flour business has been bigger, better and 
more profitable than in 1928,” writes W. N. 
Knauf of the Knauf & Tesch Co., flour and feed 
dealers at Chilton, Kaukauna, Greenleaf and 
Maplewood, Wisconsin. 
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